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BBeaeHue

1. B HacToswem p[oknage npuMBOAMTCS KpaTKOE M3NOXEHWe AeATeNbHOCTW, NPOBEAEHHO
OpraHusaumen c¢ asrycta 2014 no mapt 2015 rr. OH SBNSETCH XPOHOMOMMYECKUM NPOAOIIKEHNEM
nokymeHta CE/99/3 1) ¢) u cTpykTypupoBaH BOKpYr ABYX cTpaTternyeckux uenen OpraHusauuu: a)
KoHKypeHTOCMoCOBHOCTb 1 KauecTBO W b) YCTOMYMBOCTL M aTHKA.

2. HestensHoctb FKOHBTO Ha MecTax, AOKNaabl PasfnyHbIX TEXHUYECKUX KOMUTETOB WM AOKNag O
BblAaHHbIX paspeLleHnsix Ha ucnonb3oeaHue cumeonos KOHBTO npeacTaBneHsbl B NPUNOXEHMSIX.

KoHKypeHTOCnoco6HOCTL U KauecTBo

O6meH 3HaHUAMMU, ONbITOM U YKpenneHue noteHunana

3. Komumem no eonpocam mypusma u koHkypeHmocnocobHocmu (KBTK) HOHBTO nposen
HECKOMNbKO 3acefaHnil B pexume OHMailH W B O4HOi opme. VHdopmauma o gedrensHocTn KBTK

cogepxutcst B [punoxeHuu |.

4.  Ha namHadyamom 3acedaHuu Komumema no cmamucmuke u 8CnoMo2amesnibHOMy cyemy
mypu3sma (14-15 aHBaps 2015 roga, wrab-ksaptupa KOHBTO B Magpuge, Wcnanus) 6bino obecyxaeHo
HECKONbKO BOMPOCOB, BKIOYast a) NOBeCTKa AHSA B obnacTi pa3sutus Ha nepuog nocne 2015 roga u
HeobxoaumocTb ana KOHBTO npogsuratecs Bnepen B obnactu paspaboTkM CONOCTaBMMOrO Ha
MeXayHapogHOM YPOBHE W3MEpEHMs YCTOWYMBOCTM B TypuU3Me Kak CpeacTBa MHMOPMALMOHHOrO
obecneyeHns No BONpPoOCaM MOMWUTUKM W NPUHATUS PELEHNA B paMKax Liener B 06nactut yCTOMYMBOrO
passuTis, b) pesontoums OOH, kacaiowascsa gaHHbIX, C) MOHMTOPUHT BbinonHeHns MPCT 2008 u d)
n3MepeHue TypuaMa Ha CybHaLMOHaNbHOM YpOBHE B COTPYAHWYECTBE ¢ MexayHapoaHO! CeTbio no
pernoHanbHon akoHoMuke, MobunbHocTh 1 Typuamy INRouTe. [loknag atoro Komuteta cogepxutcs B

[MpunoxeHuu [l k HacToswwemy foknagy.

5. Bbino npoBeAeHO HECKOMBbKO MEPONPUATUIA MO YKPEenneHW NoTEHLMana, Hanax1eaHuo CBsA3ei
1 MH(OPMALMOHHO-NPONaraHAMCTKOro xapaktepa B pamkax MHuyuamuebl no Llenkogomy nymu.
MogpobHas uHopMaLmMs No pasfinyHbIM MeponpuATUAM 1 NybnukauusaM npeactaeneHa B Yactu E
Mpunoxerus VI K HacTosLweMy JoKnagy.

6.  MexdyHapoOHasi KOHGhepeHUuusi no eonpocam obecneyeHusi oxpaHbl u 6e3onacHocmu
mypu3ma Ha bnuxHem Bocmoke u e CesepHol Achpuke Obina nposefeHa B pamkax  39-ro
3aceganus Komuccun FOHBTO ans Bnwxrero Boctoka (14-15 centabps 2014 ropa, Kaup, Ervner).
[lokymeHTbI 3TVx 3acefaHuin 1 Kanpckas geknapauus 4OCTYMHbI OHNaNH.

7. YuuTbiBas BaKHOCTb U CMIOXHOCTb (hakTopa CE30HHOCTW B Typuame, MUHUCTEPCTBO FOPOACKOro
passutus 1 Typusma AnbaHum n BcemupHas Typuctckas opraHusauus (FOHBTO) cosmecTtHO
opraHuoBanu MexdyHapoOHY0 KOHGhbepeHUyur0o Ha memy “YnpaeneHue CE30HHOCMbIO 8
mypusme (20 oktabps 2014 roga, TupaHa, AnbaHus). bonee nogpobHas nHopMaLus npeacTaBneHa
OHIIaNH.

8.  Bocbmou ®opym IOHBTO/MATA no meHOeHyussiM U nepcnekmueam mypusma -
YkpenneHue cesizeli 8 mypusme npefocTaBun NnaTqopmMy NpaBUTENLCTBAM, MHAYCTPUM W YYEHBIM
ans obMeHa MHgopMauuein, aHanmsa rnobarnbHbIX TEHAEHUM 1 Bornee LUMPOKOTO 3KOMOrMYeckoro
BO3AEMCTBMSA Ha TypWU3M, a Takke COCTaBMEHUs Hagnexallero nnaHa genctaun (13-15 oktabps 2014
roga, MNynnuHb, Kutain). bonee nogpobHas nHgopmMaLms npeacTaBneHa OHNanH.

BcemupHasn typuctckas opraHusaumsa (FOHBTO) - CneunanusmpoBaHHoe yupexaeHne OpraHunsaumnm O6beanHeHHbIX Haumn

Capitan Haya 42, 28020 Madrid, Spain. Tel.: (34) 91 567 81 00 / Fax: (34) 91 571 37 33 — omt@unwto.org / unwto.org


mailto:omt@unwto.org
http://middle-east.unwto.org/node/42223
http://europe.unwto.org/event/international-conference-managing-seasonality-tourism
http://asiapacific.unwto.org/event/8th-unwtopata-forum

CE/100/3(d)

9.  CneumarnbHblil agMUHUCTPATUBHBLIN pernoH Makao B cotpyaHudectse ¢ KOHBTO opranusosan
Tpemuti FnobanbHbIl 3KoHOMuUYeckuli ¢ghopym no mypusmy (FA®T). B koHTekcTe obCyxaeHus
TeMbl 3T0ro Meponpuatua “Mopckon LLenkoBbin NyTb - Mbl HaYMHaeM ¢ Makao” OCHOBHOE BHUMaHue
ObINo yaeneHo UCnonb30BaHWKD TOProBAM W TYpU3Ma B KaYeCTBE MHCTPYMEHTOB [N151 YKPENeHns Kak
NCTOPUYECKNX, TaK M COBPEMEHHbIX MOPCKUX mapLpyToB (27-29 oktabps 2014 roga, CAP Makao,
Kutan).

10. Ha BocbMmon MuHucmepckuli cammum FOHBTO/BcemupHol mypucmuyeckol ebicmasku
(WTM) cobpanucb MUHWCTPbI Typu3Ma W BedyliMe 3KCnepTbl MO TYpu3My CO BCEr0 Mupa, 4Tobbl
obecyauTb KntoyeBble BOMPOCHI, Kacatowmecs Typusma 1 Merameponpuatuid. Bosgeicteue agpgekta
NpUBIEYeHns BCEOBLLEro BHUMAHWS BO BPEMS MEXAYHAPOAHbIX MEPONPUATUIA B COYETAHMM C
WHBECTULMAMU B  WHCPACTPYKTYpy nNpeactasnser cobon OauH U3  KMYeBbIX AOMNrOCPOYHbIX
noTeHuuanos merameponpusTuin (4 Hosbps 2014 roga, NloHaoH, CoeanHeHHoe KoponeBcTBo).

11.  BcemupHas Typuctckas opranusaums (FOHBTO) u Kutaickas HauuoHanbHas Typuctuyeckas
agmuHncTpauus (KHTA) coBmecTHo nposenu Kumatickuti popym no mMexoyHapoGHOMY mypusmy
(14 Hos16ps1, MexxayHapoaHas BeicTaka "China International Travel Mart" (CITM), Wanxai, Kutan).

12.  MexdyHapoOHbIl ¢hopyM no mypusmy 051 M3po8 20p0dos, Npecneaosan Lenbto cobpatb
BMECTEe M3pPOB 1 SKCMEPTOB U3 MEeXAyHapOaHbIX OpraHusaumin. Ha aToMm opyme, NOCBALLEHHOM TeMe
“Typuam - "msirkas cuna" passuTus ropogos”, Bbina paccMoTpeHa porib Typuama B YCKOPEHWUM
YCTOMYMBOrO pa3suTHs ropogos (15-17 Hosbps 2014 roga, YxeHuwxoy, Kutait).

13.  CneyuanbHbil cemuHap OHBTO no cmamucmuke mypu3sma [jan BO3MOXHOCTb YYaCTHUKaM
NPMOOPECTN WHTEHCWBHBIN W MPAKTUYECKUIA OMbIT MO psigy OTOOpaHHbIX W Hanbonee akTyanbHbIX
acnekTOB NPWKMNaAHOW CTAaTUCTUKM Typu3Ma: a) U3MepeHve Typusma Af1s pelieHust 3agady B obnactu
NONMTUKKM, b) HA MyTU K CO3AaHMI0 KOHLENTyarbHON OCHOBbLI A1 M3MEPEHUs YCTONYMBOMO PasBUTUS
Typu3Ma ¥ C) MHCTUTYLMOHATbHbIE M TeXHUYeckue TpeboBaHus Ans ycnewHoro ocyulectenequs BCT
(20-21 Hos16pst 2014 ropa, Hapa, Anoxuns). bonee nogpobHas MHopMaLwms NnpeacTaBneHa OHNanH.

14.  Macmep knacc no 3neKmpoHHOMY MapkemuH2y: Ymo danbwe xdem mypusm cmpaH
Banmuiickoeo mopsi e ycnosusix OuHaMU4YHO paseusarowelics yugpoeoll cpedbl 6Obin
OPWEHTMPOBaH Ha MpodeccMoHanoB B 06nacTu Typuama, KOTOpbIE CTPEMSTCS K COBEPLUEHCTBY MpM
CO3AaHUN OENCTBUTENBHO MHTErPUPOBAHHbBIX, MHOrOKaHanbHbIX CTpaTernii U ynpaBneHun CUnbHbIMM
OpeHoamm B GbicTpo MaMeHstowenca umdgposon cpege (18-20 Hosbps 2014 roga, [ApycKuHMHKaW,
vTea). 3TOT MacTep Knacc Obin NOArOTOBMEH HA OCHOBE PYKOBOACTBA NO 3MEKTPOHHOMY MapKEeTUHIY
tOHBTO.

15.  MyHma-Oenb-3cm3 365 - vHMuMaTmBa, 06beAMHUBLLAS rOCYAAPCTBEHHbIA U YaCTHbIA CekTopa
ropoga lyHTa-genb-3cte B Ypyreae B Lensx paspaboTkm U OCYLLECTBNEHUS HOBbLIX TYPUCTUYECKUX
NPOAYKTOB Ans NpeoponeHns npobnembl Ce30HHOCTW. JTOT npoekT, paspaboTanHbin KOHBTO
COBMECTHO C MwuHuCTEpCTBOM Typu3Ma W cnopta Ypyreasi, PervoHanbHbIM NpaBUTENbCTBOM
ManbgoHago u Destino Punta del Este, 6bin npeactaBneH Ha BcemupHOM TypuCTUYECKON BbICTaBKe
WTM (JloHgoH, CoeamHenHoe KoponescTao, 5 Hosibps 2014 ropa). Bonee nogpobHas uHopmauus 06
3TOM NPOTOTMNE AOCTYNHA OHNAH.

16.  HblHelwHWe peBomMLMK B rOPOACKON Cpede W Typusme MopoX4atoT YHUKaNbHbIE BO3MOXHOCTU
ANS NpeBpaLleH st ropoaCcKOro TypuaMa B MOLLHYIO ABWXKYLLYIO CUny ANs CO3AaHMs Bornee «yMHbIX»,
KI3HECNOCOBHbIX N MHKMIO3MBHBIX rOpoaoB. CornacHo BoiBogam mpemsbe2o nobanbHo20 cammuma
no 2opodckomy mypusmy (bapcenoHa, Wcnanusa, 9-10 gekabps 2014 roga), HoBble napagurMbl
rOPOACKOro TypuaMa AOMKHbI ObiTb HanpaBreHbl Ha PELUeH e KIYEBbIX BOMPOCOB: y4acTue OBLIMH,

BcemupHasn Typuctckas opraHusaums (FOHBTO) - CneunanusmpoBaHHoe yupexaeHne OpraHunsaumm O6beanHeHHbIx Haummn

Capitan Haya 42, 28020 Madrid, Spain. Tel.: (34) 91 567 81 00 / Fax: (34) 91 571 37 33 — omt@unwto.org / unwto.org


mailto:omt@unwto.org
http://statistics.unwto.org/event/unwto-special-workshop-tourism-statistics
http://www2.unwto.org/fr/node/40471
http://affiliatemembers.unwto.org/content/punta-del-este-365

CE/100/3(d)

MnoBblleHre 3GhEKTUBHOCTI UCCNEAOBaHUA U KayecTBa [aHHbIX Afs OPUEHTALWM NMNaHUPOBaHUS U
yNpaBNeHusl, COBEPLUEHCTBOBaHWE T[OCYAAPCTBEHHO-YACTHbIX NAPTHEPCTB, CO34AHME  KMacTepos,
ONTUMN3ALMS TEXHONOMMI, NHHOBALMM M YCTONYNBOCTb. BbICTYNNEHUs Ha caMMuTe JOCTYMHbI OHMalH.

17.  HayuHo-uccnegoBatenbCkuii W y4ebHbIM LIEHTP WCMAMCKUX CTpaH MO  CTaTUCTUYECKUM,
9KOHOMMYeCKUM W coumanbHbiM Bonpocam (CECPTCUK) opraHusosan B coTpygHuyectse ¢ KOHBTO
PezuoHanbHbIli  y4ebHO-npakmuyeckuli ceMuHap NO  cmamucmuke mypusma U
BcnomozamenbHomy cyemy mypusma (2-4 pekabps 2014 roga, AHkapa, Typuwms). [JOKyMeHTbI 1
3aKM0YNTENbHBIA AOKNAA AOCTYNHbI OHIAWH.

18. Ha 11-0 Cumnosuyme no Haepadam KOHBTO (27 sneapsi 2015 roga, FITUR, Magpua,
WcnaHus) BbICTYyNWUAKM (PUHANKUCTLI KOHKYpca Ha couckaHue Harpag HOHBTO 3a Bbigatowmecs
LOCTKEHUS U WHHOBALMM B pasfnyHbIX kaTeropusx: [0CyAapCTBeHHas MONMWTWKa U ynpaBneHue,
Mpepnpuats, HenpaBUTENbCTBEHHbIE OpraHMsaum 1 MccnegosaHns W TexHonorun.  bonee
nogpobHas umHgopmauns 06 11-m Cumnosmyme KOHBTO pocTynHa B pexuMe OHMalH MO CCbIfke

naypeartsbl.

19.  Lecroit ®opym no uHeecmuposaHur mypusma U pagumuro mypucmu4yecko2o 6usHeca e
Adppure, INVESTOUR, opranusosaHblit FOHBTO coBmectHo ¢ FITUR n oprannsaumeit Casa Africa,
coctosines Ha FITUR 2015 (29 suBaps 2015 roga, Magpua, Ucnanus). 31T dopym cnocoberayet
NPWBNEYEHNI0 UHBECTULMIA 1 CO3LAHMI0 LENOBbIX BOSMOXHOCTEN B ApuKe C MOMOLLBI0 OpraHu3auum
BCTPEYM Mexzy Imaepamum apuKaHCKOro Typusma UM MOTeHUMarnbHbIMM - MeXOyHapOAHbLIMM
napTHepamn 1 MHBECTOpPaMM B (hopmaTe ABYCTOPOHHMX neperoBopos (B2B). 3aknountenbHbii 4oknag
LOCTYMEH OHJIalH.

20.  LWonuHr-Typu3m cTaHoBUTCS BCe Bonee 3HaYMMbIM KOMMOHEHTOM LIENOYKM CO34aHUsA CTOMMOCTM
B Typu3ame. lMepeasi KonghepeHyus OHBTO no wonuHa-mypu3my, opraHu30oBaHHasi COBMECTHO C "
FITUR Shopping", npeaocTasuna y4acTHUkam nnatopMy A1 aHanmsa TEHAEHLMIA B LLOMUHT-TYpU3Me
W obMeHa WHHOBALMOHHbIM U KpeaTMBHbIM OMbITOM CO BCEro Mupa Onarogaps y4actuto
npeacrasuTenen ropogos JloHaoH, Magpua v Hb}0-|7|OpK (29 anBaps, FITUR, Mapgpug, Wcnauus).
COoOTBETCTBYIOLMIA AOKNAL AOCTYNEH OHMANH.

21.  Ha dopyme «Kpyanbiii cmon Ha ypoeHe MUHUCMPOE NO pa3eumuro mypusma 8 cmpaHax
bnuxHe2o Bocmoka u CesepHolu Acppuku (MENA)», opraHusoBaHHoM coBmecTHO HOHBTO wu
opraHmsauyenn Casa Arabe, 0CHOBHOE BHUMaHMe BbINO COCPENOTOMEHO HA HbIHELLHEN CUTyaLun U
Oyaywmx nepcnekTueax passutus Typusma Ha bnvkHem BocToTke u B CeBepHoit Adppuke (29 sHBaps
2015 roga, FITUR, Magpug, cnanus).

22. Mwunuctepcteo Typusma Koponesctea Mapokko u BcemupHas TypucTckas opraHusaums
COBMECTHO OpraHusoBanu MexdyHapoOHYy0 KOH¢hepeHuuo no AmmaaHmu4eckol UHUyuamuee
dnsi mypusma (11-13 mapta 2015 roga, Pabat, Mapokko). Lienbio 3toro meponpusitus Obin obmeH
OMbITOM B CEKTOPE Typu3Ma ¥ CO3[aH1e C y4acTUEM MHOTUX CTOPOH JOPOXHOW KapTbl AN pasBuTUS
Typuama no obenm cTopoHam ATNaHTUYECKOro OkeaHa. Pabamckasi Oeknapayusi 4OCTYMHA OHNAMH.

23. CemuHap Ha memy «Kak onpaedamb oxudaHusi CO8PEMEHHO20 mypucma - Jyywue
pocculickue u 3apybexHbie npakmuku» (16 mapta 2015 roga, Mocksa, Poccuiickas ®eaepaums). B
COBMECTHO OpraHu3oBaHHOM ®efeparbHbiM areHTCTBOM Mo Typusmy (Poccuiickas ®Pegepaumst) u
tOHBTO cemuHape npuHann yyactue 6onee 250 y4aCTHUKOB POCCUIKON MHAYCTPUW TYpU3Ma, a Takxke
npeactasutenu  rocyaapcte-uneHos  FOHBTO, uytobbl obcyautb  nyywwe  poccuickue  u
MeXIyHapoaHble MPaKTUKW B OTHOLLEHWW TOrO, KaK roCydapCTBEHHbI W YaCTHbIN CEeKTopa LOSKHbI
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pabotatb BMecTe, 4Tobbl OMpaBabiBaTb OXWOAHWS TYPUCTOB W Kakum 0Bpa3oM Kayecto ycnmyr
obecneynBaeT YCTOMYMBLIN POCT TYpHANpPaBEHWIA.

24. BcemupHas Typuctckas opranusaums (HOHBTO), ®oHg Themis KOHBTO u MuHuctepctso
TypusmMa M MHOyCTpuM roctenpummcTea 3umbabBe opraHusoBamu pervoHanbHeld - Kype no
3/1eKMPOHHOMY MapKemuHay B Liensx yKpennenus noteHuuana (23-27 mapta 2015 roga, Xapape,
3umbabee). OToT Kypc Obln paccuMTaH Ha YMHOBHWKOB WCMOSMHUTENBHOM BRAcTM M yYaCTHWUKOB
TYPUCTCKOrO npouecca 3umbabae " pernoHa CoobLecTBa
no passutuio Kora Adpukm (SADC), koTopble 0TBEYAOT 3a NPOEKTUPOBAHNE, BHELPEHNE 1 MOHUTOPUHT
9NEKTPOHHOTO MapKeTWHra B CEKTOPE Typu3Me.

[aHHble, uccnepoBaHUA U NpeaoOCTaBIeHMe PYKOBOACTBA
25.  bapometp mexayHapogHoro Typusma KOHBTO n Ctatuctuyeckoe npunoxeHue:

a)  Asryct 2014 roga: B 3TOT BbiNyCK BKMIOYEH aHanu3 NpeaBapuUTENbHbIX PE3YnbTaToB
MexayHapogHoro Typusma 3a nepsyto nonosuHy 2014 roga, OCHOBBLIBAKLLMXCS HA JaHHbLIX MO
NpubbITUAM 1 JoxoAaM, COOBLLEHHbIX TypHanpaBleHUs MU BO BCEM MUPe, a Takke AaHHbIX No
MeXayHapoaHbIM  TYPUCTCKAM — pacxofaMm, MpefCcTaBfeHHbIM  HanpasBnsalwmM  TYpUCTOB
pblHKamMu co Bcero mMupa. Kpome TOro, B 3TOT BbINYCK BKIHOYEHbl AaHHble O pesynbraTax
[EATENbHOCT TOCTUHUYHOTO CEKTOpa W WHAYCTPUM KOH(DepPeHLMOHHOTo obcnyxuBanus. Cw.
BbIJEPXKKY OHNAMH.

b)  Oktabpb 2014 ropa: B 3TOT BbIMYCK BKMKOYEH aHann3 pesynsTaToB MexAyHapOAHOro
Typuama 3a BoceMb MecsueB 2014 roga, OCHOBbLIBAIOWMXCS HA [daHHbIX MO NpUBLITUSM K
[oxofam, COOOLEHHbIX TypHanpaBneHUsMM BO BCEM MUpe, a Takke [AaHHbIX Mo
MeXOyHapoaHbIM  TYPUCTCKAM — pacxodam, NpefcTaBfeHHbIM  HanpaBnstowMMK  TYpUCTOB
pblHKamn. Kpome Toro, B HEM cogepxutcs 0630p 3a nepuog Maw - aBrycT, COCTABIEHHbINA Ha
6ase otBetoB rpynnbl aKkcneptoB KOHBTO M gaHHbIX no GpoHMpOBaHMIO aBUabuneTos,
NOMyYEHHbIX C MOMOLLbI0 MHCTPYMeHTa GusHec-aHanuTuku ForwardKeys..CM. BbIAEPXKKY OHNAMH.

c) [ekabpb 2014 roga: B 3TOT BbINYCK BKMIOYEH aHanM3 pe3ynbTaToB MEXayHapO4HOro
Typuama 3a nepsble aecsatb Mecaues 2014 roga, OCHOBbIBAKLLMXCA Ha JaHHbIX MO NPUBLITUAM K1
[oxogam, COOOLEHHbIX TypHanpaBreHMsMM BO BCEM MUPE, a Takke [daHHbIX Mo
MEXOYHapOaHbIM  TYPUCTCKUM  pacxofdam, MpeACTaBreHHbIM  HanpaBnsOWMMKM - TYPUCTOB
pblHKamu. Kpome TOro, B HEM MpeaCTaBneH aHanu3 TeHAeHUM B 0Bnacti KpymsHoro Typusma.
CM. BbIZEPXKY OHIIAIH.

d)  AuBapb 2015 roga: B 3TOM Bbinycke NpeACTaBfeHbl pe3ynbTaTbl MeXAyHapOaHOro
Typuama 3a Becb 2014 rof, OCHOBbIBAKLMECH HA NpenBapuUTeSbHbIX JaHHbIX MO HOYYHOLLMM
MeXayHapoaHbIM NOCETUTENAM, NPEACTaBMEHHbIX TypHANpaBneHUsMW CO BCEro Mupa. JTOT
aHanu3 [JOMOSHSEeTCA  JaHHbIMM MO MOCTYMAEHUSM  OT  MEXOYHapOAHOro  Typuama,
npeacTaBneHHbIMY TypHaNPaBneHMsMU CO BCEro Mupa, a Takke AaHHLIMU N0 MeXyHapOAHbIM
TYPUCTCKMM pacxodaM, NpeACTaBfeHHbIMWA HanpaBnsoWMMKA TYPUCTOB PbIHKAMU 3a MepBYio
yacTb 2014 roga. CM. BbIAEPKKY OHNANH.

26. Exe200HuUk cmamucmuyveckux 0aHHbIX no mypusmy, fJanHbie 2009-2013 (Bbinyck 2015
20da): loHMMaHWe KaXOoi CTPaHOW MCTOYHMKOB (DOPMMPOBAHMSA WX BLE3AHOTO Typuama KMeeT
Ba)XXHOE 3HAYeHWe NS aHanu3a MeXayHapOAHbIX TYPUCTCKWUX MOTOKOB U pa3paboTKM MapKETUHIOBbIX
cTpaTerni, Takux Kak MO3ULMOHMPOBAHWE HaLMOHaMbHbIX PbIHKOB 3a pybexom. B atom uspaHum
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npeacrtasneHbl AaHHble no 198 ctpaHam ¢ 2009 no 2013 rr. ¢ METOZONOMMYECKUMM NPUMEYAHUSMY Ha
aHrMMCKOM, chpaHLy3CKOM U UCMaHCKOM si3blkax. bonee nogpobHas nHdbopmaLms.

27. C6opHuk cmamucmuyeckux OaHHbIX no mypusmy, QaHHbie 2009-2013 22. (Bbinyck 2015
200a): Cratuctnyeckass MHGOpPMaLMs MO MHOMOYMCAIEHHBIM acnekTam Typuama WMeeT peluatoLlee
3HauyeHne Ana Toro, Ytobbl 3HATb CEKTOP, OCYLLECTBAATb MOHWUTOPWHI MpOrpecca, COAencTBOBaTb
UCMOMNb30BAHWMIO OPUEHTUPOBAHHOTO Ha pesynbTaTbl YMpaBfeHWs W BbISBAATL CTpaTernyeckue
BOMPOChI, Tpebytolme NPUHATAS OMPEKTUBHBLIX pewwenunit. B nsganum 2015 roga npencrtaBneHbl
AaHHble no 203 ctpaHam ¢ 2009 no 2013 rr. ¢ METOAONOMMYECKUMM NPUMEYAHUAMI Ha aHITIMACKOM,
(bpaHLLy3CKOM U UCMaHCKOM a3blkax. bonee nogpobHas nHdopmaLms.

28. B poknage OxhnaliH-om3biebl 2ocmell U cucmeMbl Kraaccugukayuu 20CMUHUY:
KomnnekcHbIl nodxod, coBmecTHo noarotoBneHHom KOHBTO wu "Norwegian Accreditation”,
areHTCTBOM MuHMCTEpCTBA TOProOBMM, NMPOMBILINEHHOCTM W pblbonoBCTBa Hopeerum B pamkax ero
nporpammbl 3Hak kayectsa Hopeeruun (QualityMark Norway), paccmaTpusaeTtcs kakum 06pa3om MOXHO
MHKOPNOPMPOBaTb  Knaccudukaumm roCTUHWL W OHMaWHOBbLIE OT3biBbl FOCTEN, 4TOObI COKpaTUTbL
HECOOTBETCTBUS MEXIY OXUOAHUSMU W BneyaTneHmamm notpebuteneir. [loknaa 4OCTYNEH OHMANH.

29. B HoBom poknage HOHBTO Cucmembi knaccughukayuu 2ocmuHuy: coenadaeMocmb
Kpumepuee 0ns1 4-x u 5-38€3004HbIX 20cMUHUY, onpepdeneHbl oblme kputepunm ans 4-x n 5-
3BE3[0YHbIX TOCTMHUL, W COOEPXMTCA LEHHas WHopMmauus AN TypHanpaBneHWid, XenatoLmx
NepecmMoTPeTb CYLIECTBYIOLME WM CO3AATb HOBbIE CUCTEMbI Knaccudukaumm rocTuHul. [oknag
LOCTYNEH OHJIaNH.

30. InobanbHbill Ooknad no npuknroYeHyeckomy mypusmy HKHBTO, ony6nukoBaHHbIN
COBMECTHO C TOproBon accouuauuen npukntodeHyeckoro Typusma (ATTA), npefcraenseT coboil
nepsoe obpatleHre KOHBTO k TeMe NpuKIIHOYEHYECKOro Typuama. JTOT JOKNaa AaeT NpeacTaBrieHune o
TECHbIX B3aMMOCBSI3AX MEXAY MPUKIIOYEHYECKUM TypM3MOM M OTBETCTBEHHbIM Typuamom. [oknag
LOCTYNEH OHJIANH.

31. B rlnobanbHom doknade no 6eH4YMapkuHey Onsi U3MePeHuUsl 20P00CKO020 mypu3ma
“ccneayeTcst BaXHOCTb MHCTPYMEHTOB M3MEPEHWSt AN TOPOMOB, Tak Kak MHOrMe M3 HWUX CTaHOBSTCS
BCe OONbLUE 3aMHTEPECOBAHHBLIMU HE TOMNbKO B MOHUTOPUHIE U OLIEHKE PE3yNbTaToB UX TYPUCTUYECKOI
[ESTEeNbHOCTH, HO W MPU3HAOT OKa3blBaeMOe WM BIUsSHWE Ha SKOHOMMKY, a TaKke CoumanbHble U
aKonornyeckue nokasatenu. [loknag LOCTYNEH OHNaWH.

32. MexpgyHapogHas Opranusaums Tpyga (MOT) u BcemupHas TypucTckas oOpraHusauuns,
cneuuanuaupoBaHHoe yupexaenne Opranusaumn O6beguHeHHblx Hauwin (KOHBTO) coBmecTHO
Havanu BbInyckaTb HOBbIV LOKNaz, 03arfaBfieHHbIn M3mepeHue 3aHamocmu 8 ompacsisx mypusma
- Pykogodcmeo ¢ ny4wuMu npumepamu nepedogo2o0 oOnbima, KOTOPbIA MOKa3biBaeT, 4TO
CTaTUCTUYECKNE [aHHbIE SBMSIOTCS HE3AMEHUMbIMW MHCTPYMEHTaMW ANS MPUHATUS 060CHOBAHHbIX
PELLEHMIA, NNaHNPOBaHWS, peanuaaLyit ¥ MOHUTOPUHIA NOMUTUKN U NPOrpaMM.

33.  Kak sBctBYeT U3 nocneaHero Joknada 06 omkpbimocmu eu3 KOHBTO B nocneaHve roabl Obin
[OCTUMHYT 3HAYUTenNbHbIA Mporpecc B 06MacTu YnpoLeHUs BU3OBOMO PexuMma, B 4acTHOCTW, B
pesynbTaTe OCYL|ECTBNEHWUS MOMWTUKM Bblgaun BW3 MO NpubbITMM. OTO B 3HAYMTENBHON Mepe
OTpaXaeT pacTyLyee 0CO3HAHME MOMMTUKAMW MO3UTUBHOIO BUSIHWS YNPOLLEHMS BU30OBOTO PEXMMa Ha
POCT Typu3mMa 1 3KOHOMMKW. [loknaa AOCTYNEH OHMaNH.

34. lybnukauns Bos3dywHble coobujeHuss u ux enusHue Ha mypusm 6 A3uamcko-
TuxookeaHCKOM pe2uoHe BKNOYaeT Cepuio TeMaTWYeCcKUX WUCcrnedoBaHun U3 ropodoB AsmaTtcko-
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TUXOOKEAHCKOTO  pervoHa, WUNMICTPUPYIOWMX PeLatoLlylo  ponb  BO3AYLIHOTO TPaHCMopTa  Kak
OBWKYLLEN CUMbl SKOHOMUYECKOrO pocTa W co3faHus paboumx MecT, M B TO Xe BpeMms
noaYepkuBaroWwmx ponb Aelesbix nepeo3qnkos (LCCs) B npeobpasoBaHni CUCTEMbI BO3AYLUIHbLIX
nepeBo30K B permoHe. Jta nybnukauus 6uina nogrotosneHa FOHBTO, TypucTckomn accouuaumein ctpaH
A3umn 1 Tuxoro okeaHa (PATA) n OpraHusauueit no NpoABMKEHNIO Typu3ma A3MaTCKo-THUXOOKEAHCKMX
ropogos (TPO) npu hrHaHCOBON NOAAEPKKE MAHUCTEPCTBA KyNbTYpbl, CopTa v Typuama Pecnybnvku

Kopes. bonee nogpobHas nHdopmauys.

35.  MoHumaHue pocculicko20 8bie30H020 mypu3sma - Yymo 2080pum pocculickas 6rnozocghepa
o Eepone: B atom foknage Eponenckoit Typuctideckon kommceun n KOHBTO cogepxutcs nonesHas
WHGOpMaLmMs NO TEHAEHUMAM, TEMaM W MOBEAEHWIO POCCUICKMX TYPUCTOB, Bble3xatowumx B EBpony,
OCHOBbIBALLAACA Ha ‘HETHOrpacuyeckoM’ MCCnegoBaHuM, WKW STHOrpaduu, aganTUpPOBaHHOM K
OHNAHOBOW coLManbHo cpeae. B HeM aHanmM3npyTCs YMOHACTPOEHUSt POCCUIACKMX NoTpebuTenen B
OTHOLLEHUM NPeanoYMTaeMbIX TypHanpaBneHWH, MNaHWPOBAHWS U CErMEHTOB NOE3OKM C MOMOLLbH
aHanu3a OHnaHoBbIX 610roB, MOCTOB M CUCTEM MOWCKA B MHTEPHETE, YTOObI AaTb NOME3HbIE COBETI,
CrocobCTBYOLME BbIXOAY HA YETBEPTHIA NO 3HAYMMOCTM PLIHOK BLIE3OHOMO Typuama B MUpE.
O3HakoMWUTCS C JOKNAA0M.

YCTONYMBOCTb U 3TUKA

OOMeH 3HaHMAMK, ONbITOM U YKpenneHue noTeHuuana

36. Komumem no eonpocam mypu3sma u ycmolyueocmu (KBTY) FOHBTO npoBen HECKONbKO
3acefjaHni B pexume OHnanH. WHdopmauus o gestensHoctn KBTY u ero uneHax cogepxutcs B

Mpunoxexum |l.

37. B cBeTe pocTa 3HaYMMOCTM NanOMHUYECTBA U AYXOBHbIX MApPLUPYTOB NS pa3BUTUS Typu3ma BO
Bcem wmupe, HOHBTO, MUWHMCTEPCTBO MPOMBILIIEHHOCTW, SHEpreTMkM W Typuama Wcnanum w
PernoHanbHoe npaBuTenbCTBO [anucun  opraHuoBanu lMepebiti MexdyHapoOHbIl KOH2pecc no
mypusmy u nanomHuyecmey(17-20 ceHTabps 2014 ropa, CaHTbsiro-ge-Komnoctena, Wcnawus).
Leknapayusi CaHmbse2o-0e-Komnocmena no mypusmy U naroMHudecmey W LOpyrue Matepuansbl
KoHrpecca [OCTYNHbI OHNAWH.

38. BcemupHbIli deHb mypusma (BOT) 2014 roga npuenek 0coboe BHUMaHWE K ponn Typuama W
BHOCUMOMY MM BKMagy B NOLOEPXKY OAHOrO W3 CO3WAaTenbHbIX 3NEMEHTOB Boniee YCTONYMBOIO
Oyaywero ana Bcex: 00WMHHOTO pa3suTus. JTa Tema Obina BbibpaHa C y4eToMm rnobanbHoro
nepexoga Ha Lenu B 06racTi yCTONYMBOrO PasBuTUS, Kak PyKOBOASLLEro npuHumna, kotopblit OOH
Bypet npogsurate ¢ 2015 1 B nocnegyowmii nepuod. TopXeCTBEHHbIE MEPONPUATUS, NOCBSLLEHHbIE
BOT 2014 ropa, nposBogunuce B [Baganaxape, Mekcuka, W BKMYanuM 3acefaHne dKCmepTHO-
aHanMUTUYECKOrO LIEHTPA BbICOKOrO ypoBHS. OduumanbHble CO0bLLEHUs 1 apyrue Mateparnbl LOCTYMHb
OHJIaNH.

39.  Kypc UNWTO.Themis «PaspaboTka npogyKToB KynbTYpHOro TypuamMay, a Takke PeroHanbHbIn
KypC NO YKPEenmneHuo noteHumana B obnact paspaboTkin NPOEKTOB pa3BUTUS YCTOWYMBOIO Typu3Ma
UNWTO.Themis, (21-25 ceHTsbps n 7-11 pekabps 2014, [oxa, Katap). 3t Kypcbl npesocTasmnm
[OMKHOCTHBIM JMLAM HaUMOHAmNbHbIX TYPUCTCKUX aaMUHUCTPALMiA 3HAHWUSI, HABbIKW, UHCTPYMEHTbI U1
thopym Ans obeyxaeHns n obmeHa MHEHUAMM.
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40. O6cyxaeHne BONpoca O BaXXHOCTU MOCTPOEHMS HOBbIX MOAENEN NapTHEPCTB A1 YCTONYMBOMO
pasBUTUS KynbTypHOTO Typuama Obino 0cobeHHO akTyanbHbIM Ha JJessiHocmo deessmoll ceccuu
UcnonHumenbHozo cosema KOHBTO (CamapkaHg, Y3bekuctaH, 1-4 oktsbps 2014 roga).

41. PeeuoHanbHbili kypc HKHBTO.Themis “KoHkypeHmocnocobHocmb mypusma Kak
dsuxywas cunma obwuHHo20 paseumus”. Llenb 3TOro kypca coctosna B TOM, 4ToObl AaTb
Y4YaCTHUKAM 3HaHWS, UHCTPYMEHTbI, HaBbIKW M BO3MOXHOCTW, a TaKkke BBECTU B OObIYHYIO MPaKTUKY
COOTBETCTBYHOLME TEMbl NOBbILIEHNS KOHKYPEHTOCMOCOOHOCTU Typu3Ma B MHTEpecax OOLUMHHOMO
pa3suTus (26 okTbps -1 Hos6ps 2014 roga, Myabna, Mekcuka).

42. B uenax nponaraHaMpOBaHWS 3HaveHust Bceobulen poctynHocTu Typuama, FOHBTO wu
npasutenbctBo  Pecnybrnukn  CaH-MapuHo coBmecTHO opraHusosanu [lepeyro KoHgpepeHyuro
IOHBTO no docmynHomy mypusmy e Espone. OHa Obina npoBegeHa B COTPyAHMYECTBe C
npasutensctBoM CaH-MapuHo, opraHusaumen "Village for All" (V4A) n ®ongom ONCE B nHTepecax
NPOABWXEHNS counanbHon uHTerpauun uHBanugoB (CaH-MapuHo, 19-20 Hosibps 2014 ropa).
Leknapayusi CaH-MapuHo no docmynHomy mypuamy v gpyrne matepuansl KoHdepeHuun foCTynHbI
OHJIaNH.

43. Ha 14-m 3acedaHuu BcemupHo20 Komumema no amuke mypusma (Pum, WUtanna , 17-18
Hosbps 2014 roga) Obina gaHa nonoxutenbHas oueHka ycunuam KOHBTO u ee napTHepos,
HanpaBfeHHbIM Ha NPOABWXEHME LOCTYMHOro Typuama Ans BceX. Kpome npobrnembl 4OCTYNHOCTM,
KomuteT Tawke obcyxgan aTuueckue MOCNEACTBUS NPOABWXKEHUS CMpaBeaIMBLbIX  MOZenen
OpraHu3auum oTnycka ¢ NofHbIM NaKeToM YCMyr, BIUSIHUE Ha Typu3M HEOBOCHOBAHHbLIX PENTUHIOB Ha
TYPUCTUYECKMX NopTanax u apdeKT pocTa 3KOHOMMKIM COBMECTHOMO NOTPEBNeHns B Typusme.

44.  lllecmoe 3acedaHue Paboyeli epynnbl no 3auwjume mypucmos U NOCMasujuKkos mypucmu4yeckux
ycnye 6bino nposefeHo 28 Hosibps 2014 roga. deneratbl nogpobHo obcyammu YeTBepTblid NPOEKT
TekcTa KoHBeHUMW no 3awuTe TypucTOB M NocTaBLUMKOB Typuctmyeckux ycnyr FOHBTO. Bonee
noapobHas MHGopMaLms 0 LWeCToM 3acefaHum [pynnbl v NOCNeaHUA NPOEKT KOHBEHLMM COAepXaTbCs

B [TpunoxeHum V.

45.  OcHoBHOe BHWMaHue Ha MexAdyHapoOHOU KOH(hepeHyUU No Penu2uo3HOMY Hacneduw U
mypu3smy: eudbl, meHOEHYuUU U 8bI308bl, COBMECTHO opraHusoBaHHon FOHBTO, Munuctepcteom
NMPOMBILLNEHHOCTM, SHEPreTUKK 1 Typuama Mcnanum u mapuen Anbye (27-28 Hosbpsa 2014 roga, Anbye,
Wcnanns) 6bino yoeneHo oBCYXOEHWH YCTOMYMBOTO PasBUTUS Typu3Ma B LIEHTPax Penurio3HOro
Hacneausi. bonee nogpobHas nHopmaLws npeacTaBneHa OHNaiH.

46. Ilecton "3EMEHBIA" FITUR, opraHu3oBaHHblit coBmecTHo OHBTO, TexHomornyeckum
WHCTUTYTOM rocTuHMYHoro 6usHeca (ITH) n FITUR, 6bin nposeaeH no teme “lepexof K yCToOA4MBOMY
notpebneHnto 1 Npou3BoacTBy B cektope Typusma (28-30 axsapsi 2015 roga, FITUR Magpug),”. B
TEYEHMe Tpex [Heil Ha 9TOM MeponpusTMM 0BCYyXAanuChb CyLECTBYIOLIME HALWOHambHbIE W
MeXOyHapoaHble MHUUMATMBLI B 0BnacTit yCTOAYMBOTO Typu3Ma C MOMOLLbI NPOBEAEHUS KPYribIX
CTONOB, Mpe3eHTauuit 1 pabounmx CEMMHApOB, C yaAeneHneM 0coboro BHUMaHUS HeaBHO CO34aHHON
lMporpamme No ycToAuMBOMY Typuamy "[lecaTuneTHue pamku nporpamm 06ecrneyveHnst yCTONYMBOro
notpebnexus n npomssoactaea” (10-Pr), kotopoi pykosoaut FOHBTO.

47. Ha paboyem cosewaHun "Mpasa Odemell u KopnopamueHasi  coyuanbHas
omeemcmeeHHOCMb 8 mypu3mMe”, opraHu3oBaHoMm McnaHckum komutetom cogeicteus KOHACE®
npu nopaepxke FOHBTO (28 auBaps 2015 roga, FITUR Magpua, Ucnanms), 6binu  npeactasneHsl
obsi3aTenbCcTBa, paspaboTaHHble BegyLMMKM TYPUCTUYECKMMM KOMMAHWAMM C LieNblo  BKIKOYEHNS
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BOMPOCOB 3aWnThl AeTen 1 Bopbbbl CO BCeMM hopmami 3KcnryaTauum AeTen B WX COLMArbHYHO
NONUTUKY 1 CTpaTerum.

48. Ha 30-e 3acedaHue BcemupHol cemu no 3awjume demeli 8 mypusme cobpanmcb BMeCTe
npeactasutenu KOHBTO, npaBuTenbCTB, Cektopa Typuama, MexayHapoaHbix opraHusauuin, HIMO w
accoupmaumin cpeacTs MaccoBoi MHGopmaLmn B pamkax yeunui no 6opbbe ¢ akcnnyataumein getei B
cektope Typuama. B aTOM rogy cneumanbHas ceccust Obina  NOCBSLLEHA MOMMLUECKON U
NpaBOOXPaHUTENbHOM AESTENbHOCTH, a Ceccus, Ha KoTopoi Obin NpeacTaBneH Aoknag, obecneynna
nnatgopmy Ans obMeHa nepeaoBbIM ONbITOM B 0651acTV 3awWuThl A€Tel N MONOAEXM B Typusme (6
mapTa, ITB bepnuH, Mepmanus). bonee nogpobHas nHgopauus goctynHa B CeTu.

49. Ha wmeponpusatum TexHonozuu Ha cnyxb6e mypu3Ma, 0ocmynHo20 Onsi 6cCeX,
opraHuzoBaHHoM KOHBTO, ®oHgom ONCE u accouyuauvein PREDIF B coTpyaHMYecTBe ¢ spMapo4Ho-
BbICTaBOYHbIM Komnnekcom Magpupa (IFEMA) u komnanuen Vodafone Espafia, npusoamnuce
npuMepbl NepeoBbIX METOLOB  pa3paboTkM WM WCMONb30BaHWS HOBbLIX TEXHOMOrMM B 0BiacTsx
nyTewwecTsni, Typusma u gocyra. Ha Hem Takke Obinm 0BCYXeHbl OCHOBHble Npobnembl A
obcneyeHuns LWMPOKOro UCMOMb30BaHNS 3TUX TEXHOMOMA B Pa3nuyHbIX 3BEHbSX LIENOYKM AOCTYNHOCTH
B Typuame. (29 aneapsa 2015 roga, FITUR Mapgpug, Wcnanus). Bonee nogpobHas wHgopmaumus B
OTHOLLEeHMM paboTbl B 06nacT JOCTYMHOTO TyprU3Ma JOCTYMHA OHJAWH.

50. Tpynnosas auckyccus Ha Temy "PaclumpeHue npaB ¥ BO3MOXHOCTEN OOLWMH C MOMOLLbIO
Typuama W TBOPYECKUX OTpacnen: ygeneHue ocoboro BHUMAHUS XKEHLUMHAM, MOSIOAbIM JI0gaM,
obLMHaM KOpeHHbIX HapodoB ¥ MHBaNMAaM. YYacTHUKM OOMEHSNUCh MONOXWUTENbHbIM OMbITOM B
Llensix OKasaHWs COLeNCTBUS YNyYLIEHUO YCIOBUIA XWU3HW OBLLMH NOCPEACTBOM CO34aHUs KOHKPETHbIX
[EN0BbIX BO3MOXHOCTEMN W LIEMOYKM NPUPALLEHNS CTOUMOCTU B WHKMIO3UBHOM TYpU3Me, CBS3aHHOW C
TBOPYECKMMM OTPACASMM U TOCTUHUYHBIM CEKTOPOM (6 MapTa 2015 roga, ITB bepnuH, l'epmanus).

51. Csblwe 900 yyacTHMKOB, B TOM uucne 6Gonee 45 MWUHUCTPOB M 3amecTUTeNnel MWHWUCTPOB
Typu3ma v KynbTypbl, MEXOYHAPOAHbIX 3KCMNEPTOB, AOKNaA4mMKoB v rocten n3 100 ctpaH, cobpanuch Ha
BcemupHoli koHghepeHyuu no mypusmy u kynsmype KOHBTO/OHECKO B Cum Pune, Kambogxa,
4T0bbl PAacCMOTPETb BO3MOXHOCTM CO3AAHUS M NPOABWXEHUS HOBbIX MOZENen NapTHEpPCTB Mexay
TypuU3mom u KynbTypon (4-6 chespanst 2015 ropa). Heknapayus no mypuamy u kynsmype Cum Puna, a
TaKke OCHOBHbIE BbICTYNNEHUS 1 NPE3eHTaLMN AOCTYMHbI OHNANH.

52.  Ocywectenenne [lpozpamMmbl no ycmoiiqugeomy mypu3my Ons decssmunemHux pamoK
npozpamm no mModensim ycmolivueo20 nompebneHus u npouseodcmea (10-PI1) Obino HauaTo 5
Hos6ps 2014 roga B koHTekcTe BcemupHoi TypucTtudeckon BeicTaskn WTM. 3ta nporpamma Byget
OCYLLEeCTBNATHCA MOA PYKOBOACTBOM BcemupHoi Typuctckoit opranmsaumm (KOHBTO) v npaButensCcTs
®paHuum, Koponesctea Mapokko n Pecnybnuku Kopes. lNporpamma no yctoiumsomy typusmy (STP
10-PI1) npepctaBnsieT coboit onTMManbHble pamku ANS  Hapawwmeauus onbita  [nobanbHoro
NapTHepCTBa B MHTEpecax YCTONYMBOrO Typu3ama U1, B TO Xe BpeMs, BbINONHeHus MaHaarta Pno+20 Ha
YCKOPEHWe nepexofa K MofensiM yCTonynBoro notpebneHns v npousBOACTBA B CEKTOPE Typusma C
NOMOLLBIO  MPUHATMS  OBOCHOBAHHBIX  PELUEHUA, MOBbIWEHWS  APQEKTUBHOCTA, MHHOBALMA W
COTPYOHUYECTBA MeXZY y4acTHUKaMM TYPUCTCKOro npoLecca.

53. lporpamma pabotbl no STP B HacToslee Bpems paspabaTbiBaeTcsi B COTPYAHUYECTBE C
MHOrOCTOPOHHUM  KOHCYNbTaTMBHBIM KoMuTETOM (MKK) B CcoCTaBe 22 uneHOB, NpeacTaBMsioLmX
npaBuTENbCTBA, YacTHbIN cektop, HIMO n yyeHble Kpyru, a Takke napTHepoB. OHa BKMKOYaeT YeTbipe
obnactut: 1) HTerpupoBaHue Mogenen ycTondmneoro notpebnenus u npounssogctea (SCP) B nonutuky
W paMKu, CBA3aHHble C TYPU3MOM; 2) COTPYAHUYECTBO MeXZy Y4aCTHWKaMu TYpUCTCKOrO npolecca B
Lensax ynyyweHus pesynbTaTtoB Typuctckoro cektopa no SCP; 3) coperctBue npUMEHEHWHO
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PYKOBOZALLMX MPUHLMMOB, UHCTPYMEHTOB U TEXHUYECKUX PELLEHUA ANS NpefoTBPaLLEeHNs U CMArYeHUs
HeraTUBHOTO BO3JENCTBUSA TYpU3Ma U LIMPOKOTO BHELPEHUS MOLenei cpeay y4aCTHUKOB TYpPUCTKOrO
npouecca; u 4) ynyylleHue MHBECTUPOBAHUA U (PUHAHCMPOBAHWS YCTOWYMBOTO Typusma. bonee
nogpobHas nHopMaLms npeacTaBneHa OHNamH.

B. [aHHble, uccnegoBaHuns U npeaocTaBneHne pykoBoAcCTBa

54. B poknage «[MpuHsimue mep 8 cesi3u ¢ U3MeHeHUeM Kinumama: uHuyuamuebi 8 obnacmu
mypu3mMa @ A3uamcko-TuXOOKeaHCKOM pe2UOHe» paccamMaTpuBaloTcs OOLmMe NpUYnHbl 1
BO3AENCTBME W3MEHEHWS KnumaTa Ha rnobanbHOM 1 pervoHanbHOM YpOoBHAX. B nyGrnmkauyum,
cofepxalleir cneumanbHble TemaTUYyeckue WccnenoBaHus M3 CTpaH  A3MaTCko- TUXOOKeaHCKOro
pervoHa, uccnepyetcs Bknag Typuama B 0bpasoBaHue BbIBPOCOB MapHUKOBLIX ra3oB, TpebytLwmx B
nocnegHee Bpems NPUHATMA Gornee akTMBHbIX Mep CO CTOPOHbl FOCYAApPCTBEHHOTO M YaCTHOrO
CEKTOPOB, HAaNPaBREHHbIX HA CMSATYEHNEe UX NOCAEACTBUM UK aganTaLun K HUM.

55. B noppepxky MexayHapogHblx ycunuii no 6opbbe ¢ GecnpeuefeHTHbIMK MacliTabamu
OpakoHbepCTBa U YKPENneHWo ponu TypusmMa B NPOTMBOLEMCTBUM MPECTYNNEHUSM NPOTUB AMKON
npupogael, KOHBTO Bo3rnaBnsieT ycunus no MoBbILEHNIO WHEOPMUPOBAHHOCTM 06 3KOHOMUYECKO
LUEHHOCTM Typu3Mma, CBA3aHHOTO C HabntoaeHusMM 3a Aukon npupogoin, B Adpuke. B goknage «Ha
nymu K usaMepeHuio UeHHoOCmu mypu3sma, cesi3aHH020 ¢ HabnrodeHusimu 3a dukoll npupodoli 8
Adppuke» cofepxutcs nepsbIn KpaTkuin 0630p 3TOrO CErMeHTa, ero BIIMSHUS Ha 3KOHOMUKY M CTENeHb
HbIHELUHEro yyactus Typuama B Mepax no 6opbbe ¢ GpakoHbepcTBOM. OBG30pHbIE LOKYMEHTHI
LOCTYMHbI OHNANH.

56. Typusm Ha ob6bekmax eceMupHO20 Hacedusi — ebi308bl U 803MOXHOCMU: MaTtepuans
CeMMHapa no MexgyHapogHomy Typusmy B Yewme (M3mup), Typums, 26 mapta 2013 ropa.
O3HaKkoMUTLCS C SOKNALOM.

57. Pykosodcmeo "Typu3sm, docmynHbili O ecex: NPUHYUNbI, UHCMPYMeHMbI U nepedogoli
onbim - Modynb | (onpedeneHusi u koHuenyuu). Btops nybnukaums FOHBTO no BceobLyen
[OCTYMHOCTK Typu3Ma, MOArOTOBMEHHas coBMeCTHO ¢ WcnaHckum dongom ONCE no coumanbHowm
WHTErpauuy nL ¢ OrpaHNYeHHbIMK PU3NYECKUMI BOSMOXHOCTSMU W EBponemnckon accoumnaumen no
poctynHomy Typuamy - ENAT. [loknag JoCTyneH OHnawH.

58.  lNepeBodbl CyLLECTBYHOLMX NyONMKaLuiA:

a)  [lepeBop C MCNAHCKOrO Ha aHrnuMiickuin f3bik: Pykoeodcmeo "Typusm, docmynHabill 0ns
ecex: 20cydapcmeeHHO-4acmHble nNapmHepcmea U NOoXumenbHbIl onbim: [lepBblil
OWYTUMbI pe3ynbTaT NrogoTBOPHOrO cotpyaHudectBa mexay KOHBTO u ®onpgom ACS, B
KOTOPOM MAET PeYb O BKMIOYEHUM KaK KYNbTYPHbIX, Tak U MPUPOAHBLIX LEHHOCTEN B LLEMOuKY
npupaLleHns CTOMMOCTU B cdiepe [OCTYMHOrO Typu3Ma, a Takke O TEXHUYECKUX 3HAHUSIX,
HeoOXogumbIX, 4ToBbl  caenatb  JOCTYMHbIMM — TYPUCTMHYECKME  MHADPACTPYKTYpbl K
pocTonpumeyatenbHble 06bekThl. [loknag 4oCTYNEH OHNAMH.

b)  lepeBog C aHrMACKOrO Ha dhpaHLy3ckuin s3blk: Pykoeodcmeo no mypusmy u
cokpaujeHuro macwmaboe Huuwjembl - [lpakmuyeckue waau Onsi mypHanpaeneHul. B
Liensx BHECEHWS BKNafa B NMOHMMaHWe Typu3Ma Kak MHCTPYMEHTa Ans COKpalleHust MacluTaboB
HUWeTbl 1 yctonumsoro passutus, KOHBTO coBmecTHO ¢ HwaepnaHackon —opraHusauumen
passutust (SNV) nsgana aty nybnukauuio, npegnaratollyio psig NpakTUYeckux Mep, KOTopble
MOXHO MPUHATL B TYPUCTUYECKUX HAMPaBMEHUSIX AN OpraHu3auuv U ynpaBneHns Typu3MOM
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IV.

Takum 06pa3om, YToObl 3TO NMPUHOCMNO Gonblue Bbirog 00e3O0NEHHbIM MoAsM WU 0bLHAM.
[loknag [OCTyneH OHNauH.

Mepbl, KoTOpble He06X0AMMO NpUHATL McnonHuTeNnbHOMY COBETY

99.

WcnonHutensHOMy COBETY npeanaraeTcs:

a)  NPUHSMb K c8eAeHUI BCE BUAbI AESTENbHOCTM, MPOBOAMBLLEECS B OTYETHbI Nepuod Ha
rnobanbHOM YpoBHeE U Ha MecTax;

b)  makxe npuHaAMb K c8edeHU0 LieHHY0 paboTy BCEX YNEHOB BCMOMOraTenbHbIX OpraHoB
CoBeTa 1 Ux BaxHbIN BKNag B BbINonHeHWe OpraHu3aumen cBOUX HOPMATUBHBIX (YHKLIMIA;

C)  ommemums TPOTPECC, [LOCTUIHYTLIN Komutetom no Bompocam Typusma M
KOHKYPEHTOCMOCOBHOCTM, W MpU3BaTh €ro Npofomxatb paboTy Hap OnpedeneHusMuU B pycre
HanpaBneHWi, YkasaHHbIX B €ro A0KNaAe;

d)  0dobpumb CMUCOK NpUrNaLleHHbIX Yy4yacTHMKOB KomuTeTa no Bompocam Typuama U
YCTOMYUBOCTHY;

e)  npucoeduHUMb CBOW ronoc B Nopanepxky KomuteTa no ctatucTike U BCOMOraTesilsHoMy
CcyeTy Typuama 1 NpocuTh 'eHepanbHoOro cexkpeTaps:

i) paspaboTaTb OCHOBLIBAKOWMECS Ha CTaHAapTax WHCTPYMEHTbl W3MEpEeHUs u
PYKOBOASLUME MPUHUMMLI MO W3MEPEHMI0 YCTOWYMBOCTM B Typuame B Lensx, cpeau
NpOoYero, BHECEHMS HaANeXallero Bknaaa B NOBECTKY AHS B 061acTi pasBuTus Ha nepuog
nocne 2015 roga u uenu B obnactu ycroinumsoro passutins OOH, n

i) npogomkaTb paboTaTb Hag W3MEpeHMeM UM aHanuM3oM  TypusMa  Ha
cybHauMOHarnbHOM YpOBHE B Lensx obecrneyeHns [LOCTUXEHWS NpPeayCMOTPEHHbIX
pe3ynbTaToB TaKoW BaXXHOWN MHULMATUBI; U

f) nopydums [eHepanbHOMY CeKpeTapr pekomeHgoBaTb Pabouel rpynne no 3awmte
TYpUCTOB/NOTPeOMTENE M OpraHN3aTopoB MyTELECTBUMM NPOAOIKATb pa3paboTky TekcTa
KOHBEHLUMM 1 CO3biBaTb Oyaywme Heobxogumble 3acefaHus B LENsSX NpeacTaBneHus
l'eHepanbHoW accambnee Ha ee 21-i ceccun npeanaraeMbi TEKCT KOHBEHLMW, NOANEXALLMIA
YTBEPXKAEHNIO.
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Background:

1. ltis recalled that the Committee on Tourism and Competitiveness was established, with the aim
of replacing the former Market and Competitiveness Committee (MCC), at the 95t session of the
Executive Council (Belgrade, Serbia, May 2013) (CE/DEC/7(XCV)).

2. lts Rules of Procedure and the composition were approved by the Council at its 96! session
(Victoria Falls, Zimbabwe, August 2013).

Work priorities of the Committee:
3. Asregards its key principles in relation with the work priorities, the CTC aims at:
(@)  Supporting the organization in fulfilling its normative role;

(b)  Providing a dialogue mechanism between the public and private tourism stakeholders and
the academia within a coherent framework to give guidance in building and strengthening tourism
competitiveness policies and strategies;

(c)  Building synergies and strategic alignments in the harmonization of the related activities of
the Secretariat as well as other collaborating organizations/entities to ensure consistency and
consensus in the delivery of the outputs and reinforce the official position of the Organization.

4. At the initial stage of its work, CTC is decided to assess the state of knowledge on the existing
data and initiatives at national and international levels on the basic concept of “tourism competitiveness”
and to identify its key determinants. This process also includes identifying, developing and harmonizing
concepts, models and operational definitions used in the tourism value chain within a hierarchal
structure, from general to the specific. This will lead to a validation process to reinforce the normative
role of the Organization while the technical outputs and recommendations can be used by the UNWTO
members for different purposes such as measuring, labelling and/or benchmarking.

Working process of the Committee:

5. The CTC held its first presential meeting in Victoria Falls, Zimbabwe, on 25 August 2013. The
deliberations of the 1st meeting mainly focused on the mandate, composition and possible work areas.

6.  The first virtual meeting took place at the UNWTO Headquarters in Madrid on 27 March 2014. It
was decided to start the work of the Committee by collecting and assessing the state of knowledge in
the field of tourism competitiveness at national and international levels. The first report of the CTC was
submitted to the 98t session of the Executive Council (Santiago de Compostela, Spain, June 2014)
(CE/98/3(1)(e))-

7. After the presentation of the first report of the CTC to the Executive Council, the Committee held
two virtual meetings, on 3 July 2014 and on 22 October 2014, respectively, and one presential meeting
at the UNWTO Headquarters on 28 January 2015, on the occasion of FITUR.

8.  Based on the debate during the 2 virtual meeting of the CTC (3 July 2014), the UNWTO
Secretariat initiated the work of analysing a variety of existing definitions of the basic concept “tourism
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competitiveness” and its key determinants which resulted in the preparation of a Draft Working
Document. This paper was shared with the CTC Members for further comments and observations in
September 2014 prior to the 31 virtual meeting.

9.  The definitions presented in the paper were reviewed at the 31 virtual meeting (22 October 2014)
and a few amendments were made. The exercise once again confirmed the complexity of the task due
to a variety of purposes and cross-cutting areas within the given context of the definition. Therefore, it
was decided to circulate a Questionnaire to the CTC Members in order to reach a general consensus.

10.  The Questionnaire was circulated in November 2014 and the UNWTO Secretariat submitted the
recommendations to the presential meeting of the CTC held at the UNWTO Headquarters in Madrid on
28 January 2015.

Overview:

11. It is very important for the policy makers and destination managers to clearly understand the
complex and multi-faceted factors that affect tourism competitiveness. Nevertheless, these factors are
quite dynamic and can change very rapidly at national and sub-national level due to the macro (global)
and micro external / internal variables.

12. Many tourism destinations together with the tourism researchers seek to develop models of
competitiveness and a set of measurable indicators to allow them to identify the relative strengths and
weaknesses of the destination and guide them in policy setting and strategic planning.

13. Along with the studies and work conducted at regional and local levels within this context, there
are global initiatives carried out by international organizations, such as the World Economic Forum
(Travel and Tourism Competitiveness Report) and OECD (Indicators for Measuring Competitiveness in
Tourism). UNWTO sees considerable benefit in co-operating with these organizations to develop a
general framework for the determinants of destination competiveness.

14.  In addition to this global knowledge building framework, due to the relevance of its mission as the
leading intergovernmental organization for tourism, UNWTO provides technical guidance and expertise
to its members so that the destinations can identify their core indicators for the assessment and
measurement of their tourism competitiveness over time.

15.  The process of setting uniform criteria for definitions related to tourism is not an easy task given
the fact that it is a very broad and complex sector which involves a wide range of cross-cutting areas.
Each stakeholder or actor involved in the tourism sector may define the related concepts from a
different perspective by highlighting the features that better suit their purpose and interests. Moreover,
definitions tend to change with time acquiring new connotations based on the changing reality.

16.  As a reference, the work the UNWTO has conducted, with the support of numerous partners, in
elaborating tourism terminology and definitions basically for statistical purposes, is widely known. The
glossary of tourism terms prepared within the framework of the International Recommendations for
Tourism Statistics 2008 (also known as IRTS 2008) is a globally accepted initiative. The IRTS 2008
provides the main concepts, definitions and classifications for the measurement of tourism in a standard
way across countries; however, due to its nature, it is primarily oriented to the staff of national statistical
offices and national tourism administrations involved in the compilation of tourism statistics.
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V.

14

Provisional definitions:

17.  As an outcome of the work of the CTC, the following provisional definitions have been
elaborated and will be subject to further observations in seeking final consensus.

(@) Tourism Destination: The following definition is based on the initial definition of “Tourism
Destination” which dates back to 2002 as a result of the work of the WTO Think Tank on
Destination Management (Madrid, Spain).

A Tourism Destination is a physical space with or without administrative and/or analytical boundaries
in which a visitor can spend an overnight. It is the cluster (co-location) of products and services, and of
activities and experiences along the tourism value chain and a basic unit of analysis of tourism. A
destination incorporates various stakeholders and can network to form larger destinations. It is also
intangible with its image and identity which may influence its market competitiveness.

(b)  Destination Management/Marketing Organization (DMO):

A Destination Management/Marketing Organization (DMO) is the leading organizational entity which
may encompass the various authorities, stakeholders and professionals and facilitates tourism sector
partnerships towards a collective destination vision. The governance structures of DMOs vary from a
single public authority to a public/private partnership model with the key role of initiating, coordinating
and managing certain activities such as implementation of tourism policies, strategic planning, product
development, promotion and marketing and convention bureau activities.

The functions of the DMOs may vary from national to regional and local levels depending on the current
and potential needs as well as on the decentralization level of public administration. Not every tourism
destination has a DMO.

(c)  Tourism product:

A Tourism Product is a combination of tangible and intangible elements, such as natural, cultural and
man-made resources, attractions, facilities, services and activities around a specific centre of interest
which represents the core of the destination marketing mix and creates an overall visitor experience
including emotional aspects for the potential customers. A tourism product is priced and sold through
distribution channels and it has a life-cycle.

(d)  Tourism Value Chain:

Tourism Value Chain is the sequence of primary and support activities which are strategically
fundamental for the performance of the tourism sector. Linked processes such as policy making and
integrated planning, product development and packaging, promotion and marketing, distribution and
sales and destination operations and services are the key primary activities of the tourism value chain.
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Support activities involve transport and infrastructure, human resource development, technology and
systems development and other complementary goods and services which may not be related to core
tourism businesses but have a high impact on the value of tourism.

(e)  The definition of Quality of a Tourism Destination represents a combination of the
definition proposed by the former UNWTO Quality Support Committee at its sixth meeting (Varadero,
Cuba, 9-10 May 2003) and the inputs of the CTC.

Quality of a Tourism Destination is the result of a process which implies the satisfaction of all tourism
product and service needs, requirements and expectations of the consumer at an acceptable price, in
conformity with mutually accepted contractual conditions and the implicit underlying factors such as
safety and security, hygiene, accessibility, communication, infrastructure and public amenities and
services. It also involves aspects of ethics, transparency and respect towards the human, natural and
cultural environment.

Quality, as one of the key drivers of tourism competitiveness, is also a professional tool for
organizational, operational and perception purposes for tourism suppliers.

(f)  Innovation in Tourism:

Innovation in Tourism is the introduction of a new or improved component which intends to bring
tangible and intangible benefits to tourism stakeholders and the local community, improve the value of
the tourism experience and the core competencies of the tourism sector and hence enhance tourism
competitiveness and /or sustainability. Innovation in tourism may cover potential areas, such as tourism
destinations, tourism products, technology, processes, organizations and business models, skills,
architecture, services, tools and/or practices for management, marketing, communication, operation,
quality assurance and pricing.

() Competitiveness of a Tourism Destination:

The competitiveness of a Tourism Destination is the ability of the destination to use its natural,
cultural, human, man-made and capital resources efficiently to develop and deliver quality, innovative,
ethical and attractive tourism products and services in order to achieve a sustainable growth within its
overall vision and strategic goals, increase the added value of the tourism sector, improve and diversify
its market components and optimize its attractiveness and benefits both for visitors and the local
community in a sustainable perspective.

18.  In addition to the above-mentioned definitions, the Secretariat elaborated a list of quantitative and
qualitative factors for destination competitiveness to be further discussed with the CTC Members under
2 categories:
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i) Factors related to governance, management and market dynamics;
i) Factors related to destination appeal, attractors, products and supply.

19.  The Secretariat will also work on harmonizing further definitions, such as tourism image, tourism
brand, accessibility, accommodation types, tourism typologies( i.e. urban/city tourism, ecotourism, rural
tourism, coastal tourism, cruise tourism, adventure tourism, cultural tourism, religious/spiritual tourism,
wellness/spa tourism, medical tourism, mega-events tourism, meetings industry etc.)

VI. Cooperation with ISO and AENOR (Spanish Association for Standardization and Certification
and representative of the ISO Technical Committee)

20. The Secretariat boasts fruitful cooperation with ISO through AENOR (Spanish Association for

Standardization) to mutually adopt the already elaborated definitions which are on the working agenda
of ISO Technical Committee 228 for related standards and forms.
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Mpunoxenue Il. [loknap Komuteta no Bonpocam Typusma v yCTOMYMBOCTU

1. As stipulated in the Rules of Procedure of the Committee on Tourism and Sustainability (CTS),
entities and individuals may be invited to participate in the activities of the Committee on an ad-hoc
basis. A list of invited participants for the different thematic areas is enclosed for submission by the
UNWTO Secretary-General to the Executive Council for approval.

2. Through an official letter sent to the Secretariat on 17 December 2014, Lithuania expressed the
wish to participate, as observer, in the meetings of the CTS.

3. The fourth meeting (virtual) of the Committee on Tourism and Sustainability took place on 18,
February 2015, with the participation of representatives from Bahamas (Chair), Israel (Vice-Chair),
Islamic Republic of Iran and Seychelles. During the meeting, the Secretariat provided an update on
major developments since the previous meeting:

a)  UN _General Assembly Resolution 69/233 on “Promotion of sustainable tourism,
including ecotourism, for poverty eradication and environment protection”. The Committee
Members and their respective Missions to the UN in New York supported and engaged in the
development and sponsorship of the milestone resolution entitled “Promotion of sustainable
tourism, including ecotourism, for poverty eradication and environment protection” that was
endorsed by 107 Member States and adopted by consensus by the sixty-ninth Session of the
United Nations General Assembly (A/RES/69/233).

b)  Observatory on Sustainable Tourism under the auspices of the World Tourism
Organization (UNWTO) - Operations and Management: |n response to the growing demand by
tourism organizations and stakeholders for a more systematic application of monitoring,
evaluation and information management techniques and as a follow-up to the first UNWTO
Conference on the Global Observatories of Sustainable Tourism, a review paper on the
operations and management of the Observatories of Sustainable Tourism was prepared by the
Secretariat and shared with the Members of the Committee.

c) Improving evidence-based decision making in the tourism sector. A review of the
current discussions of measurements of sustainable development indicators for
enterprises: When researching the issue of evidence-based decision making related to
sustainable indicators, inconsistencies at the implementation and data aggregation level were
identified as a major challenge. Thus, research was conducted and resulted in the paper
“‘Improving evidence-based decision making in the tourism sector” presented for discussion at the
Statistical workshop of OECD and UNWTO that took place in Nara, Japan (17-21 November
2014).The document reviewed existing and utilized metrics and strategies at the enterprise level,
based on Corporate Social Responsibility reports produced by frontrunners in the accommodation
industry. This paper enabled the discussion on concepts, methods and data compilation to
support the development and harmonization of statistics on sustainability in tourism and the use
of quality data in order to improve policy design and monitoring.

d)  Sustainable Tourism Programme (STP) of the 10-Year Framework of Programmes on
Sustainable Consumption and Production (10YFP): The CTS Members were updated on the
relevant meetings and developments which took place since the launch of the 10YFP STP, on 5
November, 2014 at the occasion of World Tourism Market, such as the first in-person meeting of
the Multi-Stakeholder Advisory Committee (MAC) of the 10YFP STP, held in Madrid at UNWTO
Headquarters, attended by nearby 2/3 of Members, as well as the public meeting of the MAC,
“The Shift Towards Sustainable Consumption and Production Patterns”, which aimed to discuss
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next steps of the 10YFP STP in an open debate within the framework of FITUR, Madrid 2015.
The Committee Members were also informed on the development of the 10YFP STP Programme
of Work, currently under formulation by the Lead and co-Leads in collaboration with the MAC,
which is composed by 22 members representing governments, private sector, NGOs and

academia.

4. Furthermore, the CTS Members were informed on the Briefing Paper "Towards Measuring the
Economic Value of Wildlife Watching Tourism in Africa" prepared by the Secretariat. This Paper serves

as a first step towards a more systematic measurement of the economic value of the wildlife watching
tourism market segment in Africa and in defining the role of the tourism sector in the fight against
poaching. "Towards Measuring the Economic Value of Wildlife Watching Tourism in Africa" builds on a
survey of 48 African tourism and conservation authorities from 31 countries, as well as 145 international
and African-based tour operators. The survey has been complemented with available statistics, case
study reviews and in-depth interviews with governments and international organizations.

Invited participants for thematic areas

Thematic area

Invited participants

Biodiversity

Oliver HILLEL, Convention on Biological Diversity
(CBD)

Observatories of Sustainable Tourism

BAO Jigang, Monitoring Centre for UNWTO
Sustainable Tourism Observatories (MCSTO)
Edward MANNING, Tourisk Inc.

Protected Areas

Anna SPENCELY, World Conservation Union (IUCN)
World Commission on Protected Areas (WCPA)

Wildlife and Endangered Migratory Species

Convention on International Trade in Endangered
Species of Wild Fauna and Flora (CITES)

Economic Sustainability

Nikki WHITE, Association of British Travel Agents
(ABTA)

Certification Systems

Ronald SANABRIA, Rainforest Alliance

Social, Economic and Cultural Sustainability

Louise TWINING-WARD, Sustainable Travel
International (STI)

Renewable Energy

Jeffrey SKEER, International Renewable Energy
Agency (IRENA)

M3MEeHeHue KnumaTta

Daniel SCOTT, University of Waterloo

18

BcemupHasn typuctckas opraHusaumsa (FOHBTO) - CneunanusmpoBaHHoe yupexaeHne OpraHunsaumnm O6beanHeHHbIX Haumn

Capitan Haya 42, 28020 Madrid, Spain. Tel.: (34) 91 567 81 00 / Fax: (34) 91 571 37 33 — omt@unwto.org / unwto.org



mailto:omt@unwto.org
http://sdt.unwto.org/content/unwto-briefing-paper-towards-measuring-economic-value-wildlife-watching-tourism-africa
http://sdt.unwto.org/content/unwto-briefing-paper-towards-measuring-economic-value-wildlife-watching-tourism-africa

CE/100/3(d)

Mpunoxenue lll. [oknap KomuteTta no ctatuctuke u BenomoratenbHoMy cyeTy Typusma

Fifteenth meeting
UNWTO Headquarters, Madrid, Spain

13 -14 January 2015

International Recommendations for Tourism Statistics 2008 Compilation Guide

The final edited version of the Compilation Guide for Tourism Statistics will be submitted to the 101
session of the UNWTO Executive Council, and subsequently will be disseminated at the UNWTO
General Assembly for general information to Member States.

UN Post-2015 Development Agenda and UN resolution with regard to data

In the framework of the UN post-2015 Development Agenda the UN General Assembly adopted in
December 2014 the document “Road to Dignity” that reminds the whole UN system of its role of guiding
and developing a comprehensive programme of action on data and indicators. Out of the 17 proposed
Sustainable Development Goals (SDGs), goal 8, 12 and 14 refer to tourism, in particular target 8.9
(devise and implement policies to promote sustainable tourism) and target 12.b (develop and implement
tools to monitor sustainable development impacts for sustainable tourism) will be of interest for UNWTO.

Committee underlined the relevance to develop measurable and manageable indicators to track
progress in the Sustainable Development Goals (SDG) targets that mention sustainable tourism in
particular following the latest UN resolution with regard to data. Indicators to measure tourism will focus
on a national level; however indicators that measure regional differences could be developed.

UNWTO Data Access

The Committee on Statistics and TSA took note of the findings of the UNWTO data user needs survey.
The committee encouraged UNWTO to increase efforts to cater for the needs of UNWTO data user, in
particular for data analysis and for a user-friendly access. The committee also encouraged UNWTO to
re-think its “pay for data” policy in view of UN policy and practice by other international organizations of
‘open data access”.

Monitoring of IRTS 2008 Implementation

The Committee welcomed the first steps to monitoring the current state of implementation of the
International Recommendations for Tourism Statistics (IRTS) 2008. UNWTO should continue working
on improving insights from such monitoring. The Committee also welcomed the initiative to evaluate the
Statistics Capacity Building Programme with a view to improve and adapt future capacity building
programmes. The Committee supported the idea to collect TSA data on a regular basis.

Sub-national measurement of tourism and INRouTe

The committee welcomed the joint initiative proposed by UNWTO Statistics and TSA programme and
The International Network on Regional Economics, Mobility and Tourism (INRouTe) to circulate the
proposed Basic Glossary on Regional (Sub-national) Tourism for consultation first to the Committee
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members and INRouTe associated partners. Once the Glossary will be revised the Committee supports
the plan to launch a world-wide consultation process of the updated version.

The final version of the Basic Glossary will be part of the “Handbook of Regional Tourism” to be
presented by INRouTe to UNWTO. This document, including proposed guidelines on a list of 20 topics
mentioned in the UNWTO/INRouTe agreement, will be delivered by the end of the first half of 2016 for a
world-wide consultation to be concluded by October 2016.

The Committee will be briefed in its next meeting about the status of progress made so far in the
preparation of the “Handbook”

The Committee also requested the Secretary General to keep working in collaboration with INRouTe
along the future programme of work of UNWTO 2016-2017 and in the coming years in order to
guarantee the success of such an initiative focused on the measurement and analysis of tourism at the
sub-national level.
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Mpunoxenue IV. [destenbHoctb KOHBTO Ha mecTax

A.

Muccum no okazaHMI0 TEXHUYECKON NOMOLLM

ALGERIA

Evaluation of the National System of Tourism Statistics for the Elaboration of a Tourism Satellite Account
— 24-30 November 2014

Undertake a detailed analysis of the current system of tourism statistics (STS) including a review of the
distribution of roles and responsibilities of the various agencies involved in developing the STS (Ministry of
Tourism, National Statistics Office, Central Bank and Immigration). Based on the evaluation, formulate a project
proposal for the further strengthening of the STS with a view to elaborating a Tourism Satellite Account.

Project Formulation Mission for the Revision of the Hotel Classification System — 23-28 November 2014

Undertake a detailed review of the current hotel classification system and identify gaps and constraints in its
adaptability to regional and international best practices; and, review the implementation of the scheme including
an analysis of the capacities of the Inspectors. Based on the review, formulate a project proposal for the
improvement of the hotel classification scheme with updated criteria, training of Inspectors in the new criteria and
implementation of the new hotel classification scheme.

CABO VERDE
Project Formulation Mission for a Strategic Plan for Tourism Development — 21-27 September 2014

Undertake a detailed analysis of the country’s tourism sector (resources, infrastructure, institutions, human
resources, source markets and tourism services) and prepare a project document for the elaboration of a Tourism
Development Master Plan which will provide a detailed framework for the systematic planning of the tourism
sector, distribution and prioritisation of tourism resources, and better coordination amongst the various
stakeholders in the management of the sector.

EGYPT

Follow-up mission for the phased development and promotion of the “Holy Family Path” in Egypt (6-9
December 2014): In an effort to create new niche tourism products, the Ministry of Tourism requested UNWTO's
advice in developing the Holy Family’s Path by reviving and giving prominence to all the religious landmarks -
along 3500 Km, crossing 25 historical sites - which constitute the spiritual heritage of the holy family trip to Egypt.
This follow-up mission built upon the outcomes of the overall assessment mission carried-out in April 2014 by
furthering the implementation of the recommendations that resulted from the abovementioned assessment. It was
undertaken a detailed analysis of the tourism resources, infrastructure, and tourism services in order to prepare a
project document for the development of a tourism route on the concept of the “Holy Family Path”.

GUATEMALA

Technical Guidance for the Strengthening of the National System of Tourism Statistics for the
Elaboration of a Tourism Satellite Account — 26 November-3 December 2014, and, 11-18 March 2015

The Government of Guatemala, through the Instituto Guatelmateco de Turismo (INGUAT), is in the process of
elaborating its Tourism Satellite Account. UNWTO provided its technical assistance through undertaking two
missions to review and validate the data and information compiled, and provide capacity building to INGUAT on
how to develop and measure new sets of data.
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HAITI
Project Formulation Mission for Tourism Awareness Campaign - 15-20 March 2015

Under the motto “Tourism must lead the way”, the Government of Haiti identified tourism as an engine to promote
socio-economic development and create opportunities for sustainable livelihoods, while, at the same time, protect
and preserve Haiti's unique cultural and natural heritage. The Government is aware that the full potential of
tourism in Haiti is not being exploited and a more holistic view of the country in terms of tourism development
must be taken. Success thus depends not only on the quality of services offered, but also on the relations with the
population and the attitude the population displays towards tourists. The objective of the mission is to undertake
an assessment of the situation of tourism awareness in the country and prepare the terms of reference for the
design and implementation of a Tourism Awareness Campaign.

JORDAN

Preparatory mission on the development of religious tourism (10-14 December 2014): The Ministry of
Tourism and Antiquities requested UNWTQ'’s advice in assessing the potential for developing religious tourism
trails around the theme “A journey to the origins of Christianity”, drawing upon the unique experience of the St.
James Way (Camino de Santiago). This short-term preparatory mission carried-out a SWOT analysis of existing
attractions, resources and facilities, and formulated actionable recommendations for developing and promoting
tourism trails connecting the historical sites of Jordan.

LEBANON

Tourism Communications Strategy for Lebanon (16 December 2014): In an effort to change the image of
Lebanon as a tourist destination, the Ministry of Tourism of Lebanon requested UNWTQ'’s support in the
implementation of the Live Love Lebanon campaign. This short-term mission conducted a detailed analysis of the
situation of tourism in the country (markets and segments), defined corresponding communication needs and
evaluated the current communications strategy based on consultations with public and private sectors’
stakeholders during a one day workshop.

MOLDOVA

Project Formulation Mission for the Revision of the National System of Tourism Statistics — 26 October-1
November 2014

Undertake a detailed analysis of the current system of tourism statistics (STS) including a review of the
distribution of roles and responsibilities of the various agencies involved in developing the STS (Ministry of
Tourism, National Statistics Office, Central Bank and Immigration). Based on the evaluation, formulate a project
proposal for the further strengthening of the STS.

NAMIBIA
Project Formulation Mission for Tourism Growth and Development Strategy — 21-27 September 2014

Provide technical assistance to the Government of Namibia by reviewing the National Tourism Growth and
Development Strategy, and, the National Tourism Investment Profile and Promotion Strategy; undertaking
detailed benchmarking and analysing the strengths and weaknesses of the country as a tourism destination; and,
providing recommendations on how to optimise the strengths and overcome the weaknesses in order to assist
the Government in achieving its target to become one of the most competitive destinations in Sub-Saharan Africa
by 2017.
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SENEGAL
Evaluation of the National System of Tourism Statistics — 6-10 October 2014

Undertake a detailed analysis of the current system of tourism statistics (STS) including a review of the
distribution of roles and responsibilities of the various agencies involved in developing the STS (Ministry of
Tourism, National Statistics Office, Central Bank and Immigration). Based on the evaluation, formulate a project
proposal for the further strengthening of the STS.

UNITED ARAB EMIRATES

White Paper on Sustainable Tourism Growth in the United Arab Emirates (25 February 2015): UNWTO
assisted The National Council of Tourism and Antiquities (NCTA) of the UAE in drafting a White Paper on
Tourism, which was presented in a workshop to NCTA authorities, selected representatives of tourism
departments of the seven Emirates and main private sector stakeholders and key role players, to gather inputs
and contributions to ensure its fullest adoption and to transfer ownership of its recommendations to stakeholders
and key role players.
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KoHcynbTaTtuBHas rpynna no Typusmy u 6uopasHoobpasuio OHBTO

Regional Project: Ahpuka

Project Title: Briefing Paper “Towards measuring the economic value of wildlife watching tourism in

Africa”

Duration: 1 February 2014 - 31 October 2014 / Launched at World Wildlife Day 2015

Objectives: Set against the backdrop of the ongoing poaching crisis driven by a dramatic increase in the illicit
trade in wildlife products, the briefing paper intends to support the ongoing efforts of African governments and the
broader international community in the fight against poaching. Specifically, the paper looks at the wildlife watching
market segment within the tourism sector and highlights its economic importance with a view to encouraging
tourism authorities and the tourism industry to collaborate in strengthening anti-poaching measures and raising
awareness of these issues among tourists.

Results achieved as of 30/10/2014

The briefing paper is based on a review of publications, economic data, case studies and other sources
related to wildlife watching tourism; a survey among African tourism ministries and authorities; protected
area and wildlife conservation agencies; international and African-based tour operators; as well as an
exchange of experiences with international organizations working in the fields of nature conservation,
tourism, sustainable development and fighting wildlife crime. A total of 48 governmental institutions
(tourism authorities and protected area and wildlife conservation agencies) from 31 African
countries participated in the survey. The sample represents 63% of UNWTO African Member
States. Additionally, a total of 145 tour operators selling trips to Africa from 31 different countries
participated, 50% of which were tour operators mainly from Europe (generally the principal
source market for Africa) and 50% were Africa-based tour operators.

The collaboration with the Convention on Migratory Species of Wild Animals (UNEP/CMS) for the
preparation of the briefing paper is to be highlighted, especially for the key role that it played when
establishing contact with protected area and wildlife conservation agencies.

A first draft of the document was presented to the African Ministers of Tourism during the UNWTO
Commission for African Member States celebrated in Luanda, Angola, on 28 April 2014. The
participating Ministers encouraged UNWTO to continue taking action in the fight against poaching and
agreed on the text of the Joint Statement.

The analysis identifies key economic indicators and characteristics of wildlife watching tourism
in African countries, which assist in measuring the segment’s economic importance and
potential growth:

a. Wildlife watching is a very important segment of tourism for most African countries, representing
80% of the total annual trip sales to Africa for the participating tour operators, with that share only
increasing.

b. Wildlife watching tourism occurs mainly in protected areas; and nature, national parks and wildlife
are considered the most important tourism assets for tourists travelling to Africa. The regions that
are most visited for the purposes of experiencing wildlife watching tourism are East Africa and
Southern Africa. Central and West African tourism authorities are committed to further developing
this type of tourism.

c. Safari is the most popular kind of wildlife watching and is being offered by 96% of the participating
tour operators. This is followed by bird watching, which is offered by 80% of the participating
operators and seems to be combined frequently with other activities. In countries that are not
considered classic safari destinations, the observation of great apes, marine wildlife and tracking of
particular species are particularly important.

d. A typical wildlife watching tour involves on average a group of 6 people, lasts 10 days, has an
average daily price per person of USD 433 and captures an additional USD 55 in out-of-pocket
expenses per person, per day.
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e. There are numerous ongoing efforts being carried out by African governments to monitor data that
could be useful in estimating the economic value of the wildlife tourism segment. Nevertheless,
further improvements are needed as these efforts are often not consistent and commonly lead to
inconclusive results.

f.  For the vast majority of the countries denoted in the paper, poaching is seen as a serious problem
that has negative impacts on tourism that threaten the sector's long-term sustainability and its
development opportunities. While a majority of protected area authorities are involved in anti-
poaching measures, the tourism authorities are only involved to a minor extent and most do not
distribute information on poaching to tourists. Of the participating tour operators about 50% are
funding anti-poaching initiatives and/or engaging in nature conservation projects.

The findings suggest that guidance and capacity building in developing consistent monitoring of
protected area visitors and receipts and subsequently putting together a framework for the
analysis of these data are needed. Moreover, the survey results suggest that there is potential for
mobilizing the tourism sector in anti-poaching campaigns, which is significant in that the sector
can play a key role in raising awareness and potentially financing (or co-financing) anti-poaching
initiatives.

Country: Indonesia

Project Title: "Sustainable Tourism through Energy Efficiency with Adaptation and Mitigation Measures in
Pangandaran (STREAM)”

Duration: 1 January 2011 - 31 May 2014 / Reporting ongoing

Objectives: To implement an approach to low carbon tourism development in Pangandaran by showcasing
effective climate change mitigation and adaptation measures. STREAM serves as a lighthouse project to
demonstrate the importance of holistic thinking and planning in the context of climate change and tourism,
including the implementation of energy efficiency and renewable energy measures in tourism facilities, and the
restoration of coastal ecosystem, as carbon sinks to enhance the adaptive capacity in Pangandaran.

Results achieved as of 31/05/2014:

Pilot interventions with Hotels and Restaurants: 5 types of energy efficient and renewable energy
technologies were implemented in 9 hotels and 2 restaurants. The pilot interventions consist of solar
water heater, invertor technology air conditioning (AC) system, using hydrocarbon based AC refrigerant,
LEDs and motion sensors. Together with management trainings on energy saving measures, the total
annual energy is estimated to reduce 123 MWh per year, corresponding to 74 tons of GHG emission
reduction.

Green Energy Concept (GEC) as new attraction: As part of the vision to develop a new low carbon
tourism attraction in Pangandaran, STREAM inaugurated the Community-based Green Energy Concept
at Bulaksetra by showcasing the link of renewable energy to tourism development. Interventions
included solar and wind powered tourism boat, lifeguard radio systems, lightings, information signage,
among others.

Mangrove rehabilitation program: 38,000 mangroves planted, 11,000 mangrove seedlings self-
nurtured. It is estimated that at the end of 2013, 21 tons COZ2eq carbon sink from the mangroves was
captured, and at the end of 2014, approximately 53 tons CO2eq in total since the beginning (end of
2012) will be captured. The mangrove program has now more than 2000 people involved.

Mangrove Ambassador program: 18 local schools integrated the mangrove programme to their
curricular and educational studies, with more than 450 students as Mangrove Ambassadors. In the
recent sessions of the Mangrove Ambassador program, most of the interpretation and facilitation have
been taken over and done by local groups and teachers; STREAM expert team only maintained a
distanced supervision. This is part of the handover operations from STREAM to the local community.
Since the end of 2013 and throughout 2014, schools conducted their monitoring activities without
financial support from STREAM.
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e Independent management of Mangrove Tours: As a handover mechanism to local institutions,
Babakan village government established an institutional council to manage and implement the mangrove
programme. llalang is appointed as the local environment group to manage the mangrove area and
handle the mangrove tours. These tours are currently fully managed by llalang; STREAM expert team
only maintained close supervision or sometimes interpretation whenever necessary. More than 200
commercial tourists have participated in adopting their own mangroves. Mangrove Pangandaran social
media program has 410 members and growing. As a product diversification of the mangrove tour,
STREAM combined mangrove planting with bike tour through villages. 2 bamboo bike prototypes were
constructed with participants from local community groups.

o Coral reef rehabilitation: Total of more than 1400 coral fragments were planted. 4 monitoring sessions
were conducted jointly with BKSDA (Local government for environment), and the next monitoring will be
done by BKSDA independently. Coral showed a survival rate of an average 94%.

o Stimulating Behavior Change through Rewarding Concept: STREAM inaugurated the pilot initiative
to incentivize and encourage consumer towards environmental and climate friendly actions. The initiative
explores how behavioral science positively influences and nudges guests through rewarding schemes
that includes measure benefiting the locals.

e STREAM Delivery Conference 5-7 May, 2014, Jakarta: STREAM organized the Conference on
Sustainable Tourism and Climate Change to deliver the achievements and approaches of the project for
replication purposes, while also conducted forums and technical sessions on the linkages of climate
change and tourism.

Regional Project: China, Egypt, Germany, India, Kazakhstan, Republic of Korea, Senegal and Tanzania
Project Title: Sustainable Tourism along Migratory Bird Flyways
Duration: 1 June 2012 - 31 May 2014 (Preliminary Phase) / Reporting completed by December 2014

Objectives: In 2012, a record one billion tourists crossed international borders, a true milestone in international
travel and a clear sign of the strength of the tourism sector. The preliminary phase of the project had the objective
to prepare the ground to develop a project proposal for a main phase of the project. The main phase would have
the objective to channel the strength of tourism into a force for global biodiversity conservation and enhanced
livelihoods for local communities by developing a network of sustainable and resilient destinations across four
flyways: East Atlantic, West Asian East African, Central Asian, East Asian Australasian. Through the potential
main phase of the project, tourism would be showcased as an innovative approach to promote the sustainable
and resilient development of vital habitats for migratory birds. By providing an adequate framework for
sustainable tourism management and diversifying the tourism offer along the flyways, the project would generate
revenue for improved management of biodiversity and spread the benefits of tourism to local communities, while
creating attractive experiences for tourists. The project would also contribute to the broader goals of sustainable
development of the Convention on Biological Diversity (CBD), the Convention on Migratory Species (CMS), the
Ramsar Convention and related Multilateral Environmental Agreements.

Results achieved at 31/05/2014 (preliminary phase):

o Key partners with sound experience in the field of conservation and tourism joined forces to implement
the preliminary phase of the project. The Secretariat of the Convention on Migratory Species
(UNEP/CMS), the Agreement on the Conservation of African — Eurasian Migratory Waterbirds (AEWA),
Wetlands International, BirdLife International and the World Tourism Organization (UNWTO) acted as
the implementing partners. UNWTO also ensured the overall coordination of activities. Additional
partners with sound experience in conservation and tourism, such as the Secretariat of the Convention
on Biological Diversity (SCBD), etc., were also involved.

e A set of criteria was developed for the selection of sites with the aim to ensure that the project would
target sites with different specificities, and which are facing different threats, with a view to testing a
variety of strategies and the following sites were preselected: in the East Atlantic Flyway, the Wadden
Sea Biosphere Reserve — Schleswig Holstein (Germany) and the Djoudj National Bird Sanctuary
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(Senegal); in the East Asian — West African Flyway, Ras Mohamed National Park (Egypt) and Lake
Natron (Tanzania); in the Central Asian Flyway, Korgalzhyn State Nature Reserve (Kazakhstan) and
Chilika Lake (India); and in the East Asian — Australasian Flyway, Seocheon and Geum River (Republic
of Korea) and Chongming Dongtan Nature Reserve (China).

A project specific methodology based on the User's Manual of the CBD Guidelines on Biodiversity and
Tourism Development was developed to carry out the situation analysis of the project sites. It consists of
desk research, consultation with stakeholders and formulation of recommendations and it was agreed by
all partners during the 21 Steering Committee meeting. The methodology was used for the formulation
of eight site reports assessing the strengths, weaknesses, opportunities and risks of the destinations
involved and identifying the specific tourism-related interventions that the project should target during its
potential main phase in order to enhance tourism’'s contribution to their conservation and sustainable
use while spreading the benefits to the local population, as well as to raise awareness of the importance
and beauty of the key habitats they represent.

The partners showcased the project in a variety of international events; leaflets and a logo were
produced and a theme on tourism was selected for the celebration of the World Migratory Bird Day
(WMBD). The celebrations of the WMBD included a photo story competition organized by CMS and
AEWA in partnership with UNWTO which focused on raising awareness of the interactions and potential
of the link between tourism and migratory birds. In addition, the results of the preliminary phase were
showcased during a side-event celebrated within the framework of the eleventh Conference of the
Parties of the CMS, which took place in Quito, Ecuador, in the month of November 2014.

Country: Georgia

Project Title: “Support for Georgia in the Field of Protected Area Development”
Duration: 1 March 2012 - 30 April 2014 / Reporting completed by September 2014

Objectives: The aim of the project was to support the national nature protection and tourism authorities by the
implementation of progressive strategies and regulations for protected area management and sustainable tourism
development. It included the following specific objectives:

1.
2.

Establishment of a network of ecosystem-based tourism products.

Increase of the capacities of local people, park staff and tourism stakeholders for the development and
operation of biodiversity-based tourism products.

Development and implementation of marketing strategies for each conservation area for specific target
groups.

Results achieved as of 30/04/2014:

A consortium of partners for the implementation of the project was established involving the Georgian
National Tourism Administration (GNTA), the Agency of Protected Areas of Georgia (APA), the Georgian
Tourism Association (GTA) and the Centre for Biodiversity Conservation and Research (NACRES) and
UNWTO.

In consultation with partners, a set of criteria for the selection of protected areas was completed and the
following areas selected for project implementation: Lagodekhi Protected Areas (Mountain ecosystem),
Vashlovani National Park (Semi-arid/Freshwater ecosystems), Kolkheti National Park (Freshwater
ecosystem), Mtirala National Park (Mountain ecosystem) and Tbilisi National Park (Low Mountain
Ecosystem).

UNWTO provided detailed guiding papers to the Georgian partners for developing rapid assessments of
the sites, detailed SWOT analyses, detailed data collection and site management plans.

The planning and full implementation of 9 biodiversity-based tourism products in the 5 Protected Areas
were accomplished successfully, focussing on interpretative trails in Lagodekhi and Vashlovani, and
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sports-based activities in Mtirala, Kolkheti and Thilisi National Parks (Zip-line, Canyoning, Eco-paddling,
Mountain-biking). The 9 biodiversity-based tourism products were also promoted with brochures, maps
and internet presentation.

e The marketing strategies for 4 of the protected areas have been finalized, as well as the Georgian Eco-
label for the branding of the 9 biodiversity-based tourism products.

o The biodiversity-based tourism products were presented with promotional material at the International
Tourism Fair in Berlin in March 2014.

o A delivery ceremony and conference took place on 7 April 2014 with broad participation of stakeholders
from Georgia and the neighbouring countries.
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MpoekTbl ST-EP
REVIEW OF ON-GOING ST-EP PROJECTS

Up to December 2014, out of the portfolio of 108 ST-EP projects, 93 projects have already been
successfully completed. The ST-EP projects are well spread around the world, with 54 projects for
Africa located in 21 countries (Benin, Burkina Faso, Burundi, Cameroon, Ethiopia, Gambia, Ghana,
Guinea, Kenya, Lesotho, Madagascar, Mali, Mozambique, Namibia, Niger, Rwanda, Senegal, South
Africa, Tanzania, Zambia and Zimbabwe) as well as in 2 sub-regions (West Africa and Southern Africa);
31 projects executed in 9 different countries in Latin America (Bolivia, Colombia, Costa Rica, Ecuador,
Guatemala, Haiti, Honduras, Nicaragua and Peru) as well as in 1 sub-region (Central America); 19
projects in Asia benefiting 8 countries (Bhutan, Cambodia, China, Lao PDR, Mongolia, Nepal, Timor-
Leste and Vietnam); 2 projects in Europe located in Albania; and 2 projects in the Middle East for the
benefit of 2 countries (Jordan and Yemen).

During 2015, UNWTO will invested a significant amount of time and resources to make pre-project
preparations for new ST-EP projects and give follow up to on-going projects. Projects will be supported
to prepare detailed work plans, formulate terms of reference for capacity building, marketing and policy
development assignments, define indicators to measure results, and assess the quality of draft
marketing materials and policy documents. UNWTO will further actively monitor the progress of the
projects, based on quarterly progress reports received from each project and selected review missions
to beneficiary countries.

Below is a description of the ST-EP projects under implementation in 2015.

AFRICA
Country Project Title Current Status and Main Results Main Contributions
Burundi Enhancing In 2014, UNWTO has launched a new ST-EP | ST-EP Foundation

Participation project in Burundi that aims to build the
of Youth and Women | capacities of women and young people to
in the Tourism Sector | make a career in tourism enterprises in
Bujumbura and at Lake Tanganyika and to
strengthen the capacity of tourism SME’s at
Lake Tanganyika. The project is implemented
in close collaboration with the Ministry of
Industry, Commerce, Post and Tourism as well
as tourism business organizations, training
institutes and development organizations in
the country, and with the support of a UNWTO
Themis Volunteer. The project focuses on
supporting tourism SMEs that can help
generate additional local employment for youth
and women. From 2 June to 31 August, the
project carried out a training programme of
180 hours (two days a week) has been
delivered to a group of 21 waiters from
selected hotels in Bujumbura and along the
lake shore. In the same period another training
programme of 180 hours was delivered to a
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AFRICA

Country

Project Title

Current Status and Main Results

Main Contributions

group of 13 receptionists. A new 320 hours
training programme for a group of 20
unemployed youth to become waiters was
delivered from July to December 2014.
Further, the project identified opportunities and
developed a strategy for providing business
development support to selected micro and
small tourism enterprises, based on which
small matching grants were provided to 9
small enterprises for investments in product
development and marketing.

Cameroon

Ecotourism
Development
at Kribi

A value chain analysis has been completed
and sustainable management plans were
drafted through a participatory process for the
sites of Lobé, Grand Batanga and Londiji. A
Local Tourism Committee was established and
two community groups have been identified to
operated tours in Londji and Grand Batanga.
The project is also promoting community
involvement in environmental protection such
as tree planting and cleaning of beaches. The
project carried out four ecotourism trainings in
basic customer care, food processing and first
aid techniques. An ecotourism manual was
produced. In total 81 people were trained (20
women and 61 men). A chart of best practices
for tourism visits to the Bagyeli Pygmy
community was drafted and training of 3
Bagyeli trainers carried out. One more training
in language skills and internet was also
organized. The project recently started the
construction of small tourism facilities to be
managed by local groups.

ST-EP Foundation

UNIDO COAST

Joint contribution :

Gambia

Kartong Ecotourism
Project

The main objectives of the project are to
develop new and sustainable community-
based tourism activies and SME
development in line with  community
ecotourism development goals and create pro-
poor employment opportunities.  Project
activities are designed to develop and
strengthen tourist attractions or tourism
service entreprises, including: village tours,
camping, Gambian home cooking, bicycle
hiring, cross-village excursions, craft, sports
tourism, as well as training and awareness

Europamundo
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AFRICA

Country

Project Title

Current Status and Main Results

Main Contributions

raising on  sustainable  environment
management. The project builds on the
activities carried out and results achieved in
the COAST eco-tourism project in Kartong.

Ghana

Savannaland
Destination Tourism
Programme

Excursions and facilities have been developed
in Mole, Sonyo, Kulmasa, Larabanga and
Tamale and are being run by trained members
of the community. The project has fostered
public private partnerships, especially through
establishing tourism committees and a
destination management team which takes the
lead in carrying out marketing activities.
www.savannatourism.com

SNV

ST-EP Foundation
(Partnership)

Kenya

Enhanced Market
Access for Community-
based Tourism
Products

Tourism SMEs from the South and North Rift
and Northern Kenya have benefitted from
matching grants and received training and
mentoring on customer service and business
management which helped enhance their
products. The following activities have been
carried out: competitiveness of the guiding
product by facilitating a guiding accreditation
qualification for guides/scouts;
competitiveness of the Taita and Maasai Mara
by adapting innovative marketing strategies;
market access for the community tourism
product; institutional framework for
governance and benefit sharing for the Maasai
Mara Conservancies and the Taita Taveta
tourism operation; capacity of the leadership
and community members to engage in
conservation efforts. As a final project activity,
9 women groups who are producing and
selling basketry and other curios received
marketing support and small matching grants
to improve their businesses.

SNV

ST-EP Foundation
(Partnership)

Kenya Coast Beach
Management and
Local Livelihoods

The project delivered a 3-month training
programme covering a range of different topics
including service standards, personal
grooming, customer care, health and safety.
The training was conducted in two ways: by
hotel zone (delivering general training to
beach operators working outside of specific
hotels) and by trade-grouping (delivering trade
specific training and capacity building to beach

Travel Foundation

ST-EP Foundation
(Partnership)
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AFRICA

Country

Project Title

Current Status and Main Results

Main Contributions

operators according to their trade. These
training formed part of the first phase of the
project and has benefited 580 beach
operators. In its second phase, the project is
supporting arrangements that allow for beach
operators to display their wares inside the
hotels’ premises. The first of such successful
arrangements was officially formalized through
a Memorandum of Understanding (MoU)
between the Travellers Beach Hotel and Club,
one of the leading beach hotels in Mombasa,
the Coast Beaches Curio Operators
Association and the Mombasa and Coast
Tourist Association. The MoU allows for 20
beach operators to display their wares inside
the Travellers Beach Hotel and Club twice a
week during given hours and on a rotational
basis.

Lesotho

Kome Rural
Homestays project

The project focuses on community
mobilization and awareness raising for
participation in tourism. A cultural heritage
route is going to be developed and promoted
including the diversification of local crafts and
improved production and sales of organic
vegetable and fruits. Activities to improve
community-based tourism within Pulane
community are about to start and the following
components have been planned: community
mobilization and awareness raising for
participation in tourism; development and
promotion of cultural heritage route;
diversification and enhancement of local
crafts; improved production and sales of
organic vegetable and fruits.

ST-EP Foundation

Mozambiq
ue

Human resource and
SME development for
the tourism sector in
Inhambane province

The project builds on the experience of the
previous project in the region. Its main
objective is to enhance the local economic
impact from tourism in Inhambane through
human resource development and SME
development in the tourism sector. A major
success has been the establishment of a
multi-stakeholder platform (including tour
operators, hotels and restaurants), which
addresses marketing issues that had

Flemish
Government

Government of
Macau S.A.R.
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AFRICA

Country

Project Title

Current Status and Main Results

Main Contributions

previously been identified as a major
challenge for the destination. As a result,
tourism enterprises collectively participate in
international tourism trade shows, and are
jointly promoting the destination to long-haul
tourists. Over 500 local people, mainly women
and youth have been trained in different
tourism subjects, including housekeeping,
hospitality, food preparation and tour guiding.
The training has resulted in an improved level
of service delivery in the sector, which has had
a positive impact on the economic
performance of individual enterprises as well
as on the competitiveness of the Inhambane
destination as a whole.

Vocational Training
and SME Development
for the Tourism Sector
in Maputo

The main objective of the project is to
‘enhance the local economic impact from
tourism in Maputo through vocational training
and SME development in the tourism sector”.
The project intends to create tangible benefits
from tourism for 200 local households through
the following ST-EP mechanisms:

1. Employment in tourism enterprises

2. Supply of goods and services to tourism
enterprises

3. Direct sales of goods and services to
visitors

4. Establishment and running of tourism
enterprises

Flemish
Government

Namibia

Training and Support
for the Establishment
of Small Tourism-
related Businesses
especially for rural
women

In collaboration with the private sector, the
project has identified women employees in
tourism and is sponsoring their participation to
tourism courses in hospitality and culinary arts.
In addition, 8 micro tourism projects managed
by women are receiving financial and business
development services in order to deliver goods
and services to tourists and tourism
enterprises.

Micro projects are implemented at various
sites, focusing on the construction of
handicraft centres and guest rooms, and the
preparation of marketing materials. Training on
Hotel Management and Culinary arts is
provided to 30 women. A training for rural
women to get employment in medium-sized

AECID
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Country

Project Title

Current Status and Main Results

Main Contributions

and large tourism enterprises was conducted
in July 2014

The project was launched in September 2010,
and will be completed in the course of 2015.

Zambia

Development of
Cultural Centres for
Promotion of
Community-based
Tourism

Cultural Centres are under construction in
Mafungautsi and Mwandi villages and capacity
building activities are about to commence.
Based on an internal assessment, the Ministry
has prepared a revised work plan and started
additional works, giving priority to the
completion of the project activities in Mwandi,
which is located near Livingstone.

ST-EP Foundation

Zimbabwe

Enhancing
Participation of Youth
and Women in Tourism

The project will collaborate with selected
hotels at the Victoria Falls to identify staff
members (youth and women) with low-paid
jobs who have the potential to grow into better
paid positions in the hotel after receiving
further training. Information has been
exchanged with the Ministry about the project
objectives, which will focus on the following
activities:

- Building capacities of women and
youth people to make a career in
tourism enterprises at the Victoria
Falls and strengthen the capacity of
tourism SME’s in the area.

- ldentification staff members (youth
and women) with low-paid jobs who
have potential into better paid
positions in the hotel after their
training.

- Tailor made courses will be
elaborated.

- Support selected young and female
entrepreneurs to support them
through training, business advice, and
small subsidies to enhance existing
tourism SMEs (mainly restaurants and
excursions).

ST-EP Foundation

AMERICAS

Country

Project Title

Current Status and Main Results

Main Contributions

Haiti

Linking small
providers of goods
and services with

The project aims to strengthen the
involvement of local people in the tourism
supply chain in Jacmel through enhancing

ST-EP Foundation
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tourism enterprises

local employment, establishing business
linkages between tourism enterprises and
local producers, and diversifying the visitor
offer by supporting local communities living
up-country to develop new eco-tourism
products. The following components are
included in the project:

> Value chain analysis and training needs
assessment

> Product development and SME support

> Capacity building

The TOR for a UNWTO Themis Volunteer to
support the project has been prepared, and
the Volunteer started working for the project in
Haiti in August 2014. The project started with
undertaking a value chain analysis, and
delivering training to local guides and food
producers.

ASIA

Country

Project Title

Current Status and Main Results

Main Contributions

Mongolia

Capacity Building for
Tourism Employees

The project aims to build capacities among
tourism employees and unemployed young
people to make a career in the tourism sector.
Based on a training needs analysis, a
curriculum will be developed and
arrangements will be made with local institutes
to provide tourism training, especially on these
subjects for which there is a clear demand
from the private sector. Capacity-building
activities are about to start and the following
project components have been planned:

> Curricula development and training for the
trainers

> Training courses and supply of training
materials

Contacts have been established with the
Dutch development agency CBI to create
synergies with their support activities to the
tourism sector in Mongolia. In collaboration
with CBI and the Ministry of Tourism a detailed
project work plan has been prepared

Project activities are to be launched during the
first semester of 2015.

ST-EP Foundation

Timor-
Leste

Capacity Building for
Tourism Employees in
Dili

Project activities include: two training institutes
in the country have been identified to deliver
training for tourism employees. The project will
assist the two selected institutes to develop

ST-EP Foundation

Government of
Macau S.A.R.
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and carry out a train-the-trainers programme
and supplying the institutes with suitable
training materials. The main objective is that
the training institutes will deliver courses for
employees of tourism enterprises, in order to
build their skills to grow into a better paid
position, and for unemployed young people to
enhance their opportunities to obtain
employment in the tourism sector.
Capacity building activities are about to start
and the following project components have
been planned

e Curricula development and training for

the trainers

e Training courses and internships
Arrangements have been made with two local
training institutes to deliver the training and
final arrangements are made with the Ministry
and the Association of Tourism Enterprises of
Timor-Leste regarding their coordinating and
monitoring role.

Joint contribution :
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Country: Aruba
Project Title: Development of a System of Tourism Statistics and Tourism Satellite Account
Duration: December 2014 — December 2015

Objectives: With the support of the Foundation Fondo Desaroyo Aruba, UNWTO is providing its technical
assistance to the Central Bureau of Statistics (CBS) of the Ministry of Economic Affairs, Communication, Energy
and Environment for the development of a System of Tourism Statistics (STS) with a view to establish a Tourism
Satellite Account (TSA). Tourism is one of the major economic activities in Aruba. In 2012, a UNWTO needs
assessment mission determined that while there was a great level of consistency of information in terms of tourism
statistics, technical assistance was needed to further strengthen the existing national statistical system to obtain all
the data for establishing a TSA. In particular, the project will focus on:

1. The strengthening of the System of Tourism Statistics (STS) with a view to enhancing the range of
available statistical information for the period 2006-2013.

2. The delivery of training and capacity building for CBS statisticians and other specialists as well as
for the institution as a whole in each of the technical issues that are required for the development of
a TSA.

3. The implementation of activities to improve the capacity of the STS in order to prepare new
statistical compilations with particular emphasis on updating National Accounts with more demand
and supply side data.

Results achieved:
e To date, UNWTO has undertaken two missions to Aruba reviewing data collected by CBS, providing
capacity building to enable CBS to collect and analyse the next set of data prior to the next UNWTO
mission.

Country: Burundi
Project Title: Identification and Evaluation of Tourism

Duration: September 2014 — February 2015

Objectives: Under the Enhanced Integrated Framework, UNWTO, in collaboration with the Ministry of Trade,
Industry, Post and Tourism and the National Tourism Organization of Burundi, implemented a project to undertake
an exhaustive identification and evaluation of the tourism sites in Burundi with a view to their categorization and
prioritization according to national development objective and market trends. The project will also contribute to the
development of signage and interpretation boards at key tourism sites and will prepare a draft law of the
delimitation and protection of tourism sites in the country.

Results achieved:

e |dentification, classification and cadastral delineation of more than 100 tourism sites in Burundi.

e Product/market matching for the classified tourism sites and recommendations for the development of
tourism circuits.
Formulation of brochures on key tourism attractions of Burundi as well as a brochure on cultural tourism.
Design, production and instalment of interpretation boards (in English and French) of 50 tourism sites.
Design, production and instalment of signage at key tourism sites.
Draft Law for the protection of tourism sites in Burundi.

Country: Ethiopia
Project Title: Implementation of Hotel Classification Scheme
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Duration: December 2014 — November 2015

Objectives: Through funding from the World Bank, the Ministry of Culture and Tourism of Ethiopia, through the
Ethiopia Sustainable Tourism Development Project developed a new Classification and Grading system for the
accommodation sector and has requested UNWTO'’s technical assistance to implement this scheme and thereby
launch Ethiopia’s first comprehensive hotel classification programme. The overall purpose of the Ethiopia
Classification and Grading Star Grading programme is to improve the quality of hotels and accommodations in
Ethiopia. The implementation of this programme will a) provide guidance to new accommodation developments in
order to develop physical as well as managerial systems which are up to international standards and criteria; b) aim
at creating a healthy business competition among the accommodation establishments motivating them to develop
higher levels of service quality and facility standards; and, c) provide assurance to the international tourism
community on the quality of Ethiopia’s accommodation sector thereby making Ethiopia a more competitive
destination.

Results achieved:
o Training of 30 national inspectors in the new classification criteria and new evaluation system.
o  Capacity building for the Ministry of Culture and Tourism in coordinating and implementing the new hotel
classification scheme.
¢ Ancillary training to Government officials responsible for food safety and hygiene, and, accommodation
safety and security.
o At this time, UNWTO is conducting the inspections and classifications of hotels in Addis Ababa region.

Country: India
Project Title: Implementation of the Tourism Development Master Plan for Punjab
Duration: March 2009 — December 2015

Objectives: In 2008, at the request of the Government of Punjab, India, UNWTO formulated a Tourism
Development Master Plan for the State for the period 2008-2023. The Master Plan recognized the potential of
Punjab to become a competitive tourist destination based on its rich cultural, religious and natural heritage. After
the successful completion of the Master Plan, it was felt that further technical assistance was indeed required from
UNWTO to ensure that tourism development and promotion was put on the right track and that capacities of the
highest quality were developed for overseeing and managing sustainable tourism development.

The project was extended in three phases to include the implementation of the Master Plan’s recommendations in
a time-bound manner in accordance with an Action Plan.

Results achieved:

e Rural tourism development guidelines and rural tourism development strategy finalized in consultation
with major stakeholders and the Punjab Heritage and Tourism Promotion Board (PHTPB). The
guidelines and the strategy will serve as the foundation for the development and promotion of rural
tourism in the State. Once the State Government is able to obtain funding from the Central Government
for one model cluster, the action plan included in the strategy would be implemented and replicated at
other locations.

e Tourism awareness programmes were organized in selected schools and colleges in four major districts
of the State. These included train-the-trainers programmes. All training materials were produced in
English and translated into Gurumukhi (local Punjab language).

o  Six tour guide training programmes at key tourism destinations of Punjab.

e Advanced technical assistance was provided to the Research and Statistics Unit of the PHTPB through
revised operating and application procedures with focus on structured compilation and analysis of
tourism statistics. Workshops in this regard were conducted at four different locations in the State.

e Marketing and promotion activities commenced with the finalization of a work plan for the PHTPB'’s
participation in major trade fairs and exhibitions, organization of road shows, marketing and PR kit,
formulation of a marketing action plan with annual budgets, and, production of a Marketing and Sales
Manual, and other related activities.

e Adestination development plan for Amritsar has been formulated and approved.

o Three guide training programmes were conducted.
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o Afurther review of Research and Statistics Unit was completed.
e Atour operators” workshop was conducted.

Country: Morocco
Project title: Establishment of a New System of Tourism Hotel Classification
Duration: June 2013 — December 2018

Objectives: In March 2013, UNWTO and UNDP Morocco signed an agreement to support the Moroccan Ministry
of Tourism in the establishment of a new system of tourism hotel classification. The project aims to consolidate a
standing level of competitiveness for the Moroccan hotels which will enable them operating on an international
competition level and to develop a real culture of quality within tourism hotels. The review of the classification
system is to:

* Improve the quality of tourist accommodation establishments.

* Facilitate the classification of tourist accommodation in terms of quality, safety, health and sustainable
development.

+ Adapt the classification system to the evolution and diversification of the tourist demand.

* Develop a Guarantee involving regulatory standards and quality frameworks.

* Implement a quality strategy in Morocco as a destination offering a sustainable competitive advantage.

The general objective is to contribute to the economic and social development of Morocco.

Results achieved:
o Review of the existing hotel classification system and first draft of revised criteria prepared.

e Training of 90 Inspectors of the Ministry of Tourism on the proposed revisions to the criteria and the
impact that these will have on the inspection process. Based on feedback from the training, a second
revision of the revised criteria was prepared.

e Practical training of 90 Inspectors of the Ministry of Tourism on the application of revised criteria is
scheduled to be completed in August 2014. This practical training activity is also serving as an
awareness-raising exercise amongst the hoteliers to share with them the main revisions to the criteria
and their application.

o Pilot testing of 30 mystery guest visits.
e Manual for interpreting new hotel classification criteria.

Country: Mozambique
Project title: Strategic Tourism Development Plan
Duration: May 2014 - June 2015

Objectives: In March 2014, UNWTO signed an agreement (English version) with the Ministry of Tourism of
Mozambique for the preparation of the new Strategic Tourism Development Plan for the country. The previous
Strategic Plan for the Development of Tourism in Mozambique for 2004 to 2013 was the country’s first tourism
strategy and set the tone for tourism development over the past decade. The planning term has expired and the
Ministry of Tourism with support from the World Bank has commissioned UNWTO to develop a new Strategic
Tourism Development Plan to guide the growth of the industry over the next ten years. The overall project goal is
to provide the Ministry of Tourism with a documented tourism growth strategy and implementation plan for
developing the tourism industry as a key catalyst for rapid economic growth and job creation, in support of the
Government of Mozambique’s economic development goals.

Important aspects to be included in the tourism strategy are:

- Institutional development of the sector
- Marketing and branding

- Business development

- Land use planning

- Human resources development
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- Hospitality quality
- Sustainable tourism development, in particular in protected areas

Results achieved: The Strategic Tourism Development Plan has been completed and submitted to the
Government. A Validation Workshop is scheduled for the first half of March 2015.

Country: Qatar
Project Title: Phased Implementation of the New Tourism Strategy and Action Plan
Duration: May 2013 — March 2015

Objectives: In May 2013, UNWTO and the Qatar Tourism Authority signed an Agreement to support the
Tourism Authority in the phased implementation of the new Tourism Strategy and Action Plan, particularly in the
following areas:

Visa Facilitation

Legislation, Regulations and Institution Building
Development and Promotion of MICE Industry
Destination Marketing

Statistics and TSA Development

Human Resource Development

Sustainable Tourism Development

Within the first implementation phase of the project, priority was given to the area of Legislation, Regulations and
Institution Building. Technical support, under this area, focused on reviewing the current legislation and
regulations in Qatar and drafting and enforcing regulations governing the following main tourist activities: Tourist
Guides, Event Management Companies, Tour Operators, Travel Agents, Ground-Handling Agents, Theme Parks
and Desert Overland Safaris/Camps and related activities in order to bring them in line with contemporary
legislative standards practice in international tourism.

In February 2014, UNWTO and the Qatar Tourism Authority signed an Agreement to support the Tourism
Authority in the implementation of the Phase Il of the new Tourism Strategy and Action Plan, inclusive of a
Capacity Building Programme in Product Development and Investment Promotion.

Results achieved:

e  Regulations and By-Laws on Desert Safari Camps and Desert Safaris, Tourist Guides, Travel Agents and
Tourism Operators, Events, Conferences and Exhibitions, Package Travel, Package Holidays and Package
Tours for Outbound Travel Agents.

e Assessment Report on the current state of national tourism statistics with a view to developing a project for
the preparation of a tourism satellite account for Qatar.

o Activities related to product development completed.

e  Activities on investment promotion and guide training would commence in the second quarter of 2015.

Country: Republic of Congo
Project Title: Sustainable Tourism Development Plan

Duration: December 2014 — October 2015

Objectives: In collaboration with UNDP, UNWTO is providing its technical assistance to the Ministry of Tourism
and Environment of the Republic of Congo for the formulation of a Sustainable Tourism Development Plan for the
country. In its 2012 Strategy for Growth, Employment and Poverty Reduction, the Government of the Republic of
Congo identified tourism as a priority industry to stimulate economic growth while providing means for the creation
of sustainable livelihoods. The objective of the project is to undertake an exhaustive analysis of the country’s
tourism sector (resources, infrastructure, institutions, human resources, source markets and tourism services) and
formulate a Tourism Development Master Plan which will stimulate the competitive yet sustainable growth of the
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tourism sector as a motor for stimulating economic growth in the country. In particular, the Master Plan will provide
a detailed framework for the systematic planning of the tourism sector, distribution and prioritisation of tourism
resources, and better coordination amongst the various stakeholders in the management of the sector.

Results achieved:
o Training of 30 national inspectors in the new classification criteria and new evaluation system.
o  Capacity building for the Ministry of Culture and Tourism in coordinating and implementing the new hotel
classification scheme.
¢ Ancillary training to Government officials responsible for food safety and hygiene, and, accommodation
safety and security.
o At this time, UNWTO is conducting the inspections and classifications of hotels in Addis Ababa region.

Country: Saudi Arabia
Project Title: Development of National Handicrafts in Saudi Arabia
Duration: March 2015 — September 2016

Objectives: In March 2015, UNWTO and the Saudi Commission for Tourism and Antiquities (SCTA) will sign a
cooperation Agreement to support SCTA in the Development of National Handicrafts in Saudi Arabia. The project
that will build upon the outcomes of the UNWTO technical assistance mission for the review of the existing
handicrafts law for Saudi Arabia carried-out in April 2014, by furthering the implementation of the
recommendations that resulted from the abovementioned mission, for the overall development of national
handicrafts in the country.

Technical support will focus on the following:

o Preparation of finance and investment standards through a funding programme for the craft sector.

o  Protecting the craft products from imitation through (quality mark, patent) and benefit from World Trade
Organization (WTO) rules.

e Study of craft facilities license.

Professional training in the Organization’s Programmes, through accurate and uniformed programmes

and the coordination of the competent organ.

Consumer protection through the pricing of craft products.

Study on providing insurance system for work-related accidents.

Preparation of specifications and standards of product quality.

Provision of researches and studies on (the income level of craft artisan from the craft industry only, to

change the craft into a fixed production line, etc.).

e Conduct 2 workshops with various stakeholders during the course of the assignment.

The project document resulting from this project would be based on the situation analysis and include a clear set
of objectives, particularly with regards to:

Finance and investment standards.

Protection of craft products from imitation.

Craft facilities license.

Professional training.

Consumer protection and pricing of craft products.
Insurance system.

Product quality specifications and standards.

Researches and studies on the income level of craft artisan

Country: Uganda
Project Title: Improving Policies and Regulations to Support the Development of Markets in Tourism
Duration: September 2012 — February 2014 (Master Plan officially launched on World Tourism Day 2014)
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Objectives: The Government of Uganda, in its National Development Plan 2010-2014, identified tourism as a
priority sector to promote socio-economic development in the country, foster the creation of sustainable
livelihoods, and generate greater dividends in foreign exchange earnings while contributing towards the
protection of Uganda’s valuable and diverse cultural and natural heritage. As a result of this Plan, the Ministry of
Tourism, Wildlife and Antiquities was also created in 2011 to oversee tourism policy, planning, development and
management in the country.

UNWTO, in collaboration with the United Nations Development Programme (UNDP), implemented a project
which provides policy and strategic guidance for tourism development in the country through the formulation of a
Tourism Policy and a Tourism Development Master Plan.

Results achieved: A Tourism Policy which provides a detailed overview of the tourism sector in Uganda; clearly
defines the Government’s development objectives through tourism; provides a vision for tourism in Uganda in
2024; and, provides policy guidance on how to achieve the vision and national development objectives through
tourism in the disciplines of tourism management and regulation, tourism planning, product development and
diversification, tourism infrastructure, protection and preservation of the natural and cultural heritages, tourism
markets and marketing, tourism skills and training, and, financing of tourism activities.

Based on the Tourism Policy, a Tourism Development Master Plan was formulated to implement the Tourism
Policy. The Master Plan was formally presented to the Government of Uganda in February 2014 and the official
launch of the Master Plan, by the Government of Uganda, was held on World Tourism Day (27 September 2014).

Country: Uganda
Project Title: Support for Development of Inclusive Markets for Tourism
Duration: September 2013 — December 2014

Objectives: The tourism sector is currently Uganda’s fastest growing industry with an average annual growth rate
of 21%. The vast majority of Uganda’s poor live in rural areas and Uganda’s main tourism products are also
located in rural Uganda. The United Nations Development Programme (UNDP) is supporting the Government of
Uganda through a project on development of inclusive markets in tourism, focusing on the participation of the
poor and local communities in the tourism sector as entrepreneurs, employees and consumers. It aims to
empower the poor to increase benefits from the tourism industry and improve their livelihoods through access to
labor and markets, and increased opportunities for decent work and incomes.

The project has three main outputs: development and operationalization of market linkages; development and
promotion of innovative pro-poor tourism products; and, capacity building of tourism business enterprises and
selected tourism support institutions.

Results achieved:

e Identification for three priority tourism development areas in rural Uganda and key market actors from
the tourism sector.

¢ Implementation of an innovative Business Development Service programme which combines fostering
the creation of business linkages between tourism MSMEs in Uganda while providing specific capacity
building to MSMEs in a vast array of business development services.

¢ Manual on innovative pro-poor business models which can be replicated in other parts of Uganda.

e Formulation of a strategic marketing action plan.

¢ Organization of familiarization trips: for Kampala-based tour operators to one of the project pilot areas to
better understand the new tourism products and services which could be added to their tour packages;
and, combined training programme and familiarization trip aimed at Ugandan media and travel writers to
capacitate them to showcase the Ugandan tourism industry and to familiarize them with the new
products which were being developed through the project.

Based on the success of the project, UNDP and UNWTO are currently in negotiations to extend the project in
2015.
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LenkoBbii nyTb / CneuuanbHbie NPOEKTLI HAa MecTax

OPERATIONAL ACTIVITIES

o Silk Road Seminar at JATA Tourism Expo 2014 (26 September 2014): “The Growth of
Cultural Tourism on the Silk Road and Opportunities for the Japanese outbound market”

At JATA Tourism Expo Japan 2014, the World Tourism Organization (UNWTO), Japan Association of
Travel Agents (JATA) and Asia-Pacific Tourism Exchange Center (APTEC) organized a special seminar
focused on the diversity of the Silk Road’s cultural tourism offer and the opportunities this creates for
attracting the Japanese outbound market.

Ms. Holly Morris, author, investigative reporter, filmmaker and tv host delivered the keynote speech at
the Silk Road Seminar. Ms. Morris was the presenter of two Globe Trekker Silk Road episodes that
crossed Azerbaijan, China, Georgia, Kyrgyzstan, Turkey, Turkmenistan and Uzbekistan in 2012.
UNWTO was pleased to work with Pilot Productions and the Silk Road countries on this production, the
world’s most watched tv travel show with an audience 30 million viewers in 40 countries.

Additional information:
Silk Road Seminar event page
UNWTO / Pilot Productions joint collaboration: Globe Trekker Round the World 20th Anniversary

Special

e UNWTO Silk Road Seminar at WTM London 2014 (5 November 2014): “20 Years of Silk

Road Tourism: Y10 BbIN0 SOCTUrHYTO M KaKOBbI NEpCneKkTUBbI Ha ByayLiee?”
To commemorate the 20 Anniversary of the Samarkand Declaration on Silk Road Tourism, UNWTO
invited industry leaders to discuss the achievements and challenges for developing tourism along the
internationally acclaimed Silk Road route. Apart from discussing the relevance of today’s Silk Road and
the trends that will affect tourism along the historic routes, the seminar also featured a panel discussion
attended by representatives of TripAdvisor, Bradt Travel Guides, Minube and Travel Perspective
focused on the future relevance of the tourist guide book.

Additional information:
Silk Road Seminar event page at WTM London 2014

o 5% UNWTO Silk Road Ministers’ Meeting at ITB Berlin 2015 (4 March 2015)

The 2015 UNWTO Silk Road Ministers' Meeting at ITB Berlin focused on ‘Strengthening Cooperation
through Transnational Route Development’. Ministers and high level officials from over 25 Silk Road
countries provided input on how tourism routes are creating opportunities for trans-boundary
cooperation, collaborative destination marketing, product development, public-private partnerships, and
the safeguarding of natural and cultural heritage.

Supported by presentations delivered by Universal College London (UCL) and the Adventure Travel
Trade Association (ATTA), the meeting proved important in exchanging views and in gaining support for
thematic tourism routes currently being developed across the Silk Road, which include: the inscription of
the first Silk Road Heritage Corridor on the UNESCO World Heritage List, the VeRoTour Project, the
Maritime Silk Road and the Spice Route project.

Additional information:
5t UNWTO Silk Road Ministers’ Meeting event page
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The meeting followed the decision of the UNWTO Executive Council to exchange experiences and
explore the potential of new international and regional tourism routes, as agreed at its 98th Session held
in Santiago de Compostela on 4-6 June 2014.

e UNESCO/UNWTO Silk Road Heritage Corridors Strategy follow-up meeting at ITB Berlin
(4 March 2015)

2014 was an important year for the Silk Road Heritage Corridors with the inscription of the Chang'an-
Tianshan Corridor on the World Heritage List. The Chang'an-Tianshan Corridor crosses China,
Kazakhstan and Kyrgyzstan, whereas the second heritage corridor currently under assessment, the
Amu Darya corridor, crosses Tajikistan and Uzbekistan. Attended by the five countries participating in
the UNESCO/UNWTO Silk Road Heritage Corridors Tourism Strateqy, this follow-up meeting served to
discuss the objectives outlined in the Roadmap for Development. The meeting also counted upon the
attendance of major media representatives interested in contributing towards the project.

e 4t UNWTO Silk Road Tour Operators’ Forum (5 March 2015): “Unlocking the Silk Road's
Adventure Travel Potential”

Building on the growing importance of adventure tourism, the 4 UNWTO Silk Road Tour Operators
Forum provided an opportunity for adventure travel experts and Silk Road tour operators to discuss
opportunities for joint product development and cooperative marketing activities. Attended by over 100
tourism stakeholders from both the public and private sector, and building on expert input provided by
the Adventure Travel Trade Association (ATTA), the forum assessed how stakeholders can work
together to raise the profile of the Silk Road as a world class adventure travel destination.

Additional information:
4t UNWTO Silk Road Tour Operators Forum event page

e Promotion of Silk Road pavilions and Silk Road VIP Walk at ITB Berlin
With the aim of engaging trade partners and consumers, UNWTO worked closely with ITB Berlin to
promote the Silk Road through joint branding of the pavilions and prominent Silk Road signage. Also, on
4 March 2015, UNWTO and ITB organized a Silk Road VIP Walk, where UNWTO Secretary-General
and senior members of Messe Berlin visited 10 countries, showcasing the Silk Road at the world’s
leading travel trade show.

CAPACITY BUILDING INITIATIVES

e VeRoTour project: successful conclusion of the first implementation phase and presentation of
the project results during a two-day event in Bodrum and Istanbul, Republic of Turkey (17-18
October 2014)

The Ministry of Culture and Tourism of the Republic of Turkey, Bilkent University and Mocha Tours, in
close cooperation with Veneto Region and UNWTO, organized a two-day event in Bodrum and Istanbul
to present the conclusions of the first implementation phase of the VeRoTour project, a pilot maritime
tourism route along the Venetian routes of the Silk Road. The event was a success, as all partners
involved, a collaborative platform of over 20 stakeholders from seven countries, underlined their
commitment to the further development of the initiative. By partnering with the Council of Europe Venice
Office and the Veneto Region on the VeRoTour project, UNWTO seeks to support the development of
transnational thematic tourism products and enhance competitiveness and sustainability along the Silk
Road.
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Additional information:
VeRoTour official website
UNWTO Silk Road Programme webpage of the VeRoTour project

e Specialised Silk Road Training Handbook and Silk Road Interpretation and Quality
Guides Training Course, part of the UNESCO/UNWTO Silk Road Heritage Corridors Strategy

With the aim of ensuring a high quality visitor experience along the two heritage corridors participating in
UNESCO/UNWTO Silk Roads Heritage Corridors Strategy, UNWTO, UNESCO and the World
Federation of Tourist Guide Associations (WFTGA) are finalising a specialised Silk Road Training
Handbook aimed at Tour Guides of the five participating countries — China, Kazakhstan, Kyrgyzstan,
Tajikistan and Uzbekistan. Apart from providing specialised input on heritage presentation and
interpretation, the Silk Road Training Handbook will also serve as the main course material for a Silk
Road interpretation and quality guides training course, the framework of which is currently being
developed by the project partners and which will be carried out in 2015. Both the specialised Silk Road
Training Handbook and the training course will decisively contribute to the objectives outlined in the
Roadmap for Development and ensure increased awareness of the Silk Road heritage corridors through
professional and consistent interpretation, presentation and branding.

PUBLICATIONS AND PROMOTIONAL ACTIVITIES

e UNWTO Silk Road Action Plan 2014-2015

Officially launched at the 4th UNWTO Silk Road Task Force meeting in Thilisi, Georgia, and available
online in English and Russian, the newly updated Silk Road Action Plan contains the objectives and
priority areas to be addressed for the biennium 2014-2015. The Action Plan was developed taking into
consideration the feedback provided by over 20 Silk Road Member States via a survey distributed
throughout 2013-2014. OH npu3BaH NOOWPSATb CTOPOHbI, 3aMHTEPECOBaHHblE B 0becneyveHum
YCTOMYMBOrO pocta Typusma Ha LLlenkoBom nyTu, K y4acTuio, COTPYAHWYECTBY W BHECEHWMIO CBOErO
BKnaga.

Additional information:

The Silk Road Action Plan 2014-2015 can be downloaded here

Click here to access the Member State survey which decisively contributed to the elaboration of the Silk
Road Action Plan 2014/2015

e UNWTO Silk Road Programme website and social networks

In-line with the Silk Road Action Plan survey results and with the aim of modernizing and introducing
user-friendly elements to the specialized website, the Silk Road Programme has been updating
information and relevant links to all current projects and activities. UNWTO actively encourages
participating stakeholders to share relevant information on Silk Road events, activities and projects,
which will also be promoted through our specialised social media outlets: LinkedIn, Twitter, vimeo,
facebook and flickr.

Additional information:
UNWTO Silk Road Programme website

e O6HOBREHHas MH(t)OpMaLIMﬂ no I'Iporpamme LenkoBoro nyTu gna rocyaapcTB-4yieHOB

The Silk Road Programme Update is an informative note sent regularly to the Tourism Ministries of the
participating Member States, with a copy sent to the Minister’s cabinet and the official Silk Road Task
Force representative. The update contains relevant information pertaining to the Silk Road Programme,
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as well as best-practice examples currently being implemented across the historic routes. An adapted
version of the Silk Road update is sent to sister UN Agencies, selected UNWTO Affiliate Members and
private tourism stakeholders. In order to achieve the highest possible outcome for joint Silk Road
activities, we highly encourage participating Member States to share all relevant information with the
Silk Road Programme at silkroad@unwto.org

ADDITIONAL PROMOTIONAL ACTIVITIES

e Aquae Venice 2015: an international exhibition organized by Expo Venice, the city of Venice
and the Council of Europe — Venice Office, and under the patronage of the Milan Expo 2015

In-line with the strategic decisions included in the Silk Road Action Plan 2014/2015 focused on
incrementing the visibility of the Silk Road by jointly participating and contributing to international fairs,
festivals and events, UNWTO would like to inform Silk Road Member States of Aquae Venice 2015, an
international exhibition and event programme to be held in the Silk Road city of Venice throughout May-
October 2015. Silk Road Member States interested in participating in Aquae Venice 2015 and
contributing to the programme of events, be this either through the organization of street festivals, a
specialised Silk Road event or similar, are kindly advised to contact the Silk Road Programme at
silkroad@unwto.org

Additional information:
Click here for more detailed information on Aquae Venice 2015
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Mpunoxenue V. 3awmta TypuctoB/notpedutenen n opraHm3aTopoB nyTewecTBumn

Introduction

1. The present annex follows the previous reports made to the 90th, 93rd. 94t and 95t sessions of
the Executive Council and to the 19t and 20t sessions of the General Assembly on the same issue,
recalling the insufficiency of existing binding rules at the global level governing the rights and obligations
of tourists/consumers and tourism enterprises. [lanee B HeM AaeTcs CCbifika Ha COOTBETCTBYHOLLEE
peLueHue ¢ npocbbon Kk MeHepansHomy cekpetapto KOHBTO cospath cneumanbHyto pabouyio rpynny,
"4T0bbI ONpeaenuTbL cdepy AEMCTBUS U YPOBEHb NPEANOXEHHOTO OPUANYECKOTO AOKYMEHTa”.

2. The UNWTO Executive Council during its 95" session (Belgrade, Serbia, 27-29 May 2013)
requested the UNWTO working group on the protection of tourists/consumers and travel organizers to
continue the elaboration of the text of the convention and to send a report on its progress to the General
Assembly.

3. Likewise, the General Assembly during its 20t session (Zambia/Zimbabwe, 24-29 August 2013)
requested to continue with the elaboration of the text of the Convention and to convoke future
necessary meetings, with the aim of presenting to the General Assembly, at its 215t session, a proposed
text of the Convention to be approved.

4. The present annex summarizes the recent activities in this field since the last session of the
Executive Council. The last version of the draft convention is enclosed for further comments and
consideration by the Executive Council.

Activities towards the adoption of an international convention on the protection of tourists and
tourism service providers

5. The sixth meeting of the working group was held on the UNWTO Headquarters in November
2014 in Madrid. The working group continued the debate on the fourth draft text of the convention and
agreed on some amendments. Subsequently, the fifth draft text of the Convention was sent in January
2015 to all Members of the Working Group for its comments. Therefore, the UNWTO Secretariat is in
the process of collecting and compiling all the comments of the Members of the working group and
elaborating the sixth draft.

6. UNWTO continues to cooperate with the European Union, ICAO and other international
organizations in order to avoid inconsistencies and possible duplication of efforts, as well as to minimize
conflict in related rules and regulations. In this sense, a bilateral consultation took place in UNWTO
Headquarters on 10 September 2014 between IATA representatives and UNWTO Secretariat where
IATA presented to UNWTO a set of core principles on consumer protection in areas linked to air
transport matters. Likewise, UNWTO Secretariat also participated in the IFTTA (International Forum of
Travel and Tourism Advocates) international World Conference held in Dublin, October 2014, in order to
update and exchange knowledge on Consumer Protection.

7. The Executive Council was assured during the 94t session that the convention will be
complementary to other instruments that are being elaborated by regional institutions, such as the
European Union, among others. Following this mandate, the working group agreed during its last
meeting in November 2014 on slightly discussing Annex Il but not to come to any firm decision till the
revision process of the Package Travel Directive is completed. Furthermore, a bilateral consultation took
place on 12 September 2014 between the European Commission and the UNWTO Secretariat aimed at
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discussing certain provisions of the new Package Travel Directive proposal in order to ensure
consistency with the upcoming proposal for the revised Directive. UNWTO expressed its special support
to the European Commission on continuing the revision process of the Package Travel Directive and
modernizing the current regulatory framework taking into account the recent technological changes in
the travel market.

Content elements of the draft convention

8.  The General part of the draft convention on the protection of tourists and tourism service
providers introduces the general principles, the scope elements, the main definitions (such as tourist,
tourism service provider) and the necessary international law related provisions (amendment rules,
entry into force, reservations, signature, ratification rules, deposit etc.). Following the legal structure of
the existing ICAO conventions, the Annexes of the convention will include standards as binding rules
and recommended practices as non-binding rules. UNWTO reiterates its intention of not infringing on
existing legal structures, either at the global or regional levels. On the subject of air transport, ICAO and
IATA expressed their willingness to cooperate closely with UNWTO.

9.  Annex | of the draft convention contains the assistance obligations of States Parties in force
majeure situations indicating clear distinction from private sector’s obligations (Annex Il). It sets out the
cooperation obligation between the host country and the country of origin of the tourist in case of force
majeure and identifies the main important assistance elements which are required in such cases.
Furthermore, certain provisions on providing available information on related national bodies
responsible for such cases, on the facilitation of incoming staff's entrance, on set-up professional crisis
management teams and on airport helpdesk services are added as best practices which should be
followed by the States Parties.

10.  Annex |l deals with package travel issues in detail. It includes force majeure situations, when
tourists need care and assistance but tourism service providers are neither liable for such cases
(assistance obligation). In accordance with the existing regulatory frameworks minimum liability rules for
non-performance and improper performance are inserted. Separate chapter deals with the minimum
information which should be provided to the tourists before the conclusion of the package travel contract
and the minimum contain elements of the contract as well. Finally, in case of the insolvency of the
service providers minimum rules are established for the protection of tourists (financial security).

11. Annex Il on accommodation related provisions focuses on mainly information obligations, failure
of performance or improper performance and assistance obligation in case of force majeure.

Composition of the 6th Working Group

l Member States
AFRICA
Morocco

South Africa
AMERICAS

Costa Rica
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ASIA AND PACIFIC

China

EUROPE

Spain

France

Germany

Hungary

Russian Federation

IIl.  AFFILIATED MEMBERS

IATA (International Air Transport Association)

IH&RA (International Hotel & Restaurant Association)

HOTREC (European Trade Association of Hotels, Restaurants and Cafés)
Thomas Cooper

Aenor

lll. INTERNATIONAL ORGANIZATIONS

European Commission

TOURISM SECTOR

ECTAA (European Travel Agent’s and Tour Operator’s Association) and WTAAA (World Travel
Agents Associations Allianz) - represented by ECTAA

IFTTA (International Forum of Travel and Tourism Advocates)
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EGFATT (European Guarantee Funds’ Association for Travel and Tourism)

IV. UNWTO SECRETARIAT

Mr. Taleb Rifai
Secretary-General

Mr. Zoltan Somogyi
Executive Director
Programme and Coordination

Mr. Alain Pellet
Legal Adviser

Mr. Philippe Lemaistre
Programme and Coordination

Ms. Elena Marin-Lazaro
Office of the Executive Director
Programme and Coordination

BcemupHasn typuctckas opraHusaumsa (FOHBTO) - CneunanusmpoBaHHoe yupexaeHne OpraHunsaumnm O6beanHeHHbIX Haumn

50

Capitan Haya 42, 28020 Madrid, Spain. Tel.: (34) 91 567 81 00 / Fax: (34) 91 571 37 33 — omt@unwto.org / unwto.org


mailto:omt@unwto.org

CE/100/3(d)

5th Draft text of the Convention

DRAFT!
UNWTO CONVENTION

On the protection of tourists and tourism service providers

Preamble

The States Parties to this Convention,
Noting the development of tourism and its economic and social role.

Having assessed the insufficiency and lack of consistency of existing rules at the global level
governing the rights and obligations of tourists and of tourism service providers, particularly
in a context of increasing diversification of destinations and generating countries.

Recognizing the need to establish uniform provisions relating to the protection of tourists and
tourism service providers in order to enhance transparency and increase legal certainty for
tourists and tourism service providers.

Desiring the achievement of an appropriate level of protection of tourists and tourism service
providers and to increase the confidence of tourists as consumers in tourism service providers.

Aiming to achieve a fair balance between the interest of tourists and tourism service
providers.

Having examined existing tourist protection measures and practices of the Member States of
the World Tourism Organization and in other circles.

Reasserting the aims set out in Article 3 of the Statutes of the World Tourism Organization,
and aware of the “decisive and central” role of this Organization, as recognized by the
General Assembly of the United Nations, in promoting and developing tourism with a view to
contributing to economic development, international understanding, peace, prosperity and
universal respect for, and observance of, human rights and fundamental freedoms for all
without distinction as to race, sex, language or religion.

Acknowledging the World Tourism Organization’s competence as stated in Article 12 of its
Statutes, regarding the preparation and recommendation of international agreements on any
question that falls within the competence of the Organization.

! Basicnoe npumeuanue: This is a draft text (working document) for further comments and consideration by the UNWTO
Working Group on the protection of tourists/consumers and travel organizers. It should not be considered as an official
UNWTO proposal or document.
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Bearing in mind the Global Code of Ethics for Tourism, notably Articles 1, 6 and 8.

Recalling Decisions CE/DEC/11(LXXXIX) and CE/DEC/12(XC) adopted by the Executive
Council of the World Tourism Organization and Resolutions A/RES/590 and 593(XI1X)
adopted by the General Assembly of the World Tourism Organization concerning the
preparation of an international convention on tourist/consumer protection and its scope,

Have agreed as follows:
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Article 1
Scope

1. This Convention applies to the rights and obligations of tourists and tourism service
providers.

2. This Convention determines the obligations of the States Parties in order to ensure an
appropriate degree of protection of tourists and tourism service providers. States are entitled
to maintain or introduce a more favourable protection.

Article 2
General principles

1. States Parties shall ensure that tourism service providers respect and ensure the general
rights and interests of tourists and tourism service providers.

2. States Parties shall cooperate, in accordance with the provisions of this Convention, in the
formulation and application of necessary measures for the protection of tourists and tourism
service providers.

3. The provisions of this Convention shall not prejudice the tourists’ and the tourism service
providers’ rights and actions against third parties.

Article 3
Onpeodenenusn
For the purposes of this Convention and its Annexes, the following definitions shall apply:

“Tourist” means a person taking a trip which includes an overnight stay to a main destination
outside his/her usual environment, for less than a year, for any main purpose (business, leisure
or other personal purpose) other than to be employed by a resident entity in the country or
placed visited.

“Tourism service” means the provision of any of the following services provided for tourists,
in a separate or combined manner, such as:
e Accommodation services
Food and beverage services
Railway, road, water or air passenger transport services
Transport rental services
Travel agencies and other reservation services
Cultural events
Package Travel services
Other leisure services
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“Tourism service provider” means any natural person or any legal person, irrespective of
whether privately or publicly owned, who supplies or undertakes to supply a tourism service
to the tourist (such as accommodation service provider, organizer, retailer/vendor etc.);

""Standards™ mean those measures the uniform application of which, by States Parties in
accordance with this Convention, is mandatory;

""Recommended practices' mean those measures the application of which, by States Parties,
is desirable;

“Host country” means the State Party on the territory of which the event of force majeure has
occurred;

“Country of origin” means the State Party of which the tourist has nationality or in which at
the time of the event of force majeure the tourist has his or her principal and permanent
residence;

A reference to a ""State Party' or '"States Parties™ in this Convention applies equally to a
Regional Economic Integration Organization.

For the purpose of this Convention, a "Regional Economic Integration Organization” means
any organization which is constituted by sovereign States Parties of a given region which has
competence in respect of certain matters governed by this Convention and has been duly
authorized to sign and to ratify, accept, approve or accede to this Convention.

Article 4
Annexes
The Annexes to this Convention including standards and recommended practices shall form
an integral part of this Convention, and, unless expressly stated otherwise, a reference to this
Convention constitutes at the same time a reference to any Annexes thereto.
Article 5
Scope of the Obligations of the States Parties under the Convention

1. When ratifying, accepting, approving or acceding to this Convention, a State Party shall
accept at the minimum one Annex to this Convention.

2. A State Party may at any time accept one or several other Annexes to the Convention by
written notification to the depositary. Such action shall become effective immediately upon
notification to the depositary.

3. A State Party may at any time withdraw its acceptation of one or several Annexes to the
Convention by written notification to the depositary provided it continues to accept at least
one Annex. Such withdrawal shall become effective six months after its notification to the
depositary.
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Article 6
Standards

1. States Parties shall take the necessary measures in order to implement standards in
compliance with their national laws and practices.

2. The adoption, amendment and entry into force of standards shall be subject to the same
procedures as that for the adoption, amendment and entry into force of this Convention.

Article 7

Recommended practices

1. The Assembly of the States Parties may adopt and amend recommended practices to this
Convention by a majority vote of the States Parties which are represented at the session of the
Assembly of the States Parties.
2. Recommended practices are not subject to ratification, acceptance, approval or accession.
3. The recommended practices shall be notified by the Secretary-General of the World
Tourism Organization to all States Parties by the thirtieth day after their adoption or
amendment.
4. States Parties shall notify the Secretary-General of the Word Tourism Organization about
the implementation of a recommended practice in compliance with their national laws and
practices.

Article 8

Other obligations

1. No provision in this Convention shall be construed as preventing the States Parties from
engaging in mutual cooperation within the framework of other existing or future international,
bilateral, or multilateral agreements, or of any other applicable arrangements or practices.
2. The provisions of the present Convention shall not affect other international obligations in
force between the States Parties.

Article 9

Report

The Secretary-General of the World Tourism Organization shall report to each Session of the

General Assembly of the World Tourism Organization on the operation, implementation or
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modification of this Convention. A copy of this report shall be communicated to the States
Parties to this Convention which are not Member States of the World Tourism Organization.

Article 10

Signature
1. This Convention shall be open for signature by all Member States of the World Tourism
Organization and all Member States of the United Nations or of any of the Specialized
Agencies or Parties to the Statute of the International Court of Justice at the twenty-first
session of the General Assembly of the World Tourism Organization which adopted this
Convention in VENUE, from DATE to, and thereafter at the Headquarters of the World
Tourism Organization in Madrid.
2. This Convention shall similarly be open for signature by Regional Economic Integration
Organizations.

Article 11

Ratification, acceptance, approval or accession

1. This Convention is subject to ratification, acceptance or approval. This Convention shall
remain open for accession by States and by Regional Economic Integration Organizations.

2. Instruments of ratification, acceptance, approval and accession shall be deposited with the
Secretary-General of the World Tourism Organization.
Article 12
Entry into force

1. This Convention shall enter into force on the thirtieth day following the date of deposit of
the twentieth instrument of ratification, acceptance, approval or accession.

2. For each State Party ratifying, accepting, approving or accessing to the Convention after
the deposit of the twentieth instrument of ratification acceptance, approval or accession, the
Convention shall enter into force on the thirtieth day following deposit by such State Party of
its instrument of ratification, acceptance, approval or accession.

Article 13

Amendment of the Convention

1. Any State Party may propose amendments to this Convention.
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2. The text of any proposed amendment shall be communicated by the Secretary-General of
the World Tourism Organization to all States Parties at least ninety days before the opening of
the session of the Assembly of the States Parties.

3. Amendments shall be adopted by a two-third majority vote of the States composing the
Assembly of the States Parties and shall be transmitted by the Secretary-General of the World
Tourism Organization to the States Parties for ratification, acceptance, approval or accession.

4. Instruments of ratification, acceptance, approval or accession to the amendments shall be
deposited with the Secretary-General of the World Tourism Organization.

5. Amendments adopted in accordance with paragraph 3 shall enter into force for those States
Parties having ratified, accepted, approved or acceded to such amendments on the thirtieth
day following the date of receipt by the Secretary-General of the World Tourism Organization
of the instruments of ratification, acceptation, approval or accession of at least two-third of
the States Parties to this Convention. Thereafter the amendments shall enter into force for any
other State Party on the thirtieth day after the date on which that State Party deposits its
instrument.

6. After entry into force of an amendment to this Convention, any new State Party to the
Convention shall become a State Party to the Convention as amended.

7. For the purpose of this article, any instrument deposited by a Regional Economic
Integration Organization shall not be counted as additional to those deposited by member
States of that Organization.

Article 14
Denunciation

1. This Convention shall remain in force indefinitely, but any State Party may denounce it at
any time by written notification. The instrument of denunciation shall be deposited with the
Secretary-General of the World Tourism Organization. After six months from the date of
deposit of the instrument of denunciation, the Convention shall no longer be in force for the
denouncing State Party, but shall remain in force for the other States Parties.
2. The denunciation shall not affect any requests for information or assistance made, or
procedure for the peaceful settlement of disputes commenced during the time the Convention
is in force for the denouncing State Party.

Article 15

Dispute settlement

Any dispute that may arise between States Parties as to the application or interpretation of this

Convention shall be resolved through diplomatic channels or, failing which, by any other
means of peaceful settlement decided upon by the States Parties involved.
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Article 16
Authentic texts and deposit
1. The original of this Convention, of which the Arabic, English, French, Russian, Chinese
and Spanish texts are equally authentic, shall be deposited with the Secretary-General of the

World Tourism Organization.

2. The Secretary-General of the World Tourism Organization shall transmit certified copies to
each of the signatory States Parties.

3. The Secretary-General of the World Tourism Organization shall notify the States Parties of

the signatures, of the deposits of instruments of ratification, acceptance, approval and
accession, amendments and denunciation.

IN WITNESS WHEREOF the undersigned, being duly authorized to that effect, have signed
this Convention.

DONE at VENUE, on DATE
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Annexes to the UNWTO Convention

Annex | Assistance obligation of the States Parties
in case of force majeure

Annex Il Package travel issues - Information
obligation, failure of performance or
improper performance, assistance
obligation in case of force majeure,
protection for insolvency

Annex 11 Accommodation issues
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Annex |

Assistance obligation of the States Parties in case of force majeure

Chapter 1
Definition
For the purposes of this Annex, the following definitions shall apply:

“Force majeure” means unusual, extraordinary and unforeseeable circumstances beyond the
control of the host country, that have resulted in the need of assistance on a large scale, when
the consequences of those circumstances could not have been avoided if all due care had been
exercised, or events which even with all due care could not have been foreseen or forestalled;

Chapter 2
Assistance obligation in case of force majeure

2.1. Standard. In a situation of force majeure, the host country shall make its best endeavours
to assist the tourists and facilitate the satisfaction of their primary and basic needs. The
assistance shall cover — if materially and technically possible:

a) Communication services;

b) Temporary shelters for accommodation;

c) Necessary food services;

d) Facilitating visa requirements, procedures including the necessary staff; u
e) Facilitating transportation and repatriation;

2.2. Standard. In a situation of force majeure, the tourist’s country of origin shall cooperate
with the host country especially in facilitating necessary operational measures and in the
repatriation of the tourist.

2.3. Standard. The host country shall inform the diplomatic and consular authorities of the
country of origin of the tourist involved in the force majeure situation about the following:

a) General circumstances;

b) Affected geographical areas;
c) Data of the tourist;

d) Localization of the tourist;

e) Data of casualties;

f) Operational measures taken; u
g) Other related data.

2.4. Standard. The host country shall provide the official, medical and technical staff coming

from the tourist’s country of origin with operational assistance ensuring the facilitation of
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their entry and stay in the territory of the host country in order to cooperate with the host
country’s staff and to give assistance to the tourist.

The host country shall make its best endeavours to facilitate the prior authorization of the
official, medical and technical staff to enter its territory.

The incoming official, medical and technical staff shall respect the national laws and practices
of the host country.

2.5. Standard. In a situation of force majeure, the host country shall inform the World
Tourism Organization about the available information - without any implications of personal
data - as detailed in point 2.3

2.6. Standard. Upon the ratification, acceptation, approval or accession to the Convention,
States Parties shall communicate to the Secretariat of the World Tourism Organization the
contact details of the related authorities, bodies or organizations at the national level which
are responsible and designated for force majeure situations. States Parties shall update the
contact details annually and inform the Secretariat of the World Tourism Organization about
any modification intervening in the meantime.

2.7. Standard. In a situation of force majeure, when the life, health or the personal integrity
of the tourists is exposed to direct danger, the host country shall carry out additional necessary
operational measures in addition to the measures indicated in points 2.1.-2.6 above. The
operational measures shall include — if materially and technically possible:

a) Coordination of evacuation;

b) Emergency staff;

c) Health and medical services; u
d) Security staff.

2.8. Standard. This Convention shall not prejudice the application of general consular laws
and practices by the States Parties.

2.9. Recommended Practice - The “Recommendations on the Use of Georeferences, Date
and Time in Travel Advice and Event Information” adopted by the General Assembly of the
World Tourism Organization (A/RES/593(X1X) should be taken into consideration in the
dissemination of the information indicated in point 2.3 above.

2.10. Recommended Practice - States Parties should set up permanent, professional crisis
management services in order to facilitate operational measures in a situation of force
majeure.

2.11. Recommended Practice - States Parties should provide the official, medical and
technical staff coming from the tourist’s country of origin with temporary visas in a situation
of force majeure in order to facilitate their entry to the host country.

2.12. Recommended Practice - States Parties should carry out local contingency planning
which includes tourists to ensure comprehensive preparedness for situations of force majeure.
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2.13. Recommended Practice - States Parties should take necessary measures to ensure that
airport helpdesk services are set up for assisting tourists in a situation of force majeure.

Annex |1

Package travel issues

Chapter 1
Onpeoenenusn
1. For the purposes of this Annex, the following definitions shall apply:

“Other party to the package travel contract” means the party, other than the tourist, to the
package travel contract, who, in accordance with the national legislation of the State Party,
may be the organizer or the retailer/vendor or both;

“Organizer” means a person who, otherwise than occasionally, organizes packages and sells
or offers them for sale, whether directly or through a retailer/vendor;

“Retailer, vendor” means a person who sells or offers for sale a package put together by the
organizer in the capacity of an agent;

“Package” means the pre-arranged combination of not fewer than two of the following
services when sold or offered for sale at an inclusive price and when the package covers a
period of more than twenty-four hours or includes overnight accommodation:

a) Transport;

b) Accommodation;

c) Other tourism services not ancillary to transport or accommodation and accounting for
a significant proportion of the package.

The separate billing of various components of the same package shall not absolve the other
party to the package travel contract from respecting the obligations under this Convention;

“Package travel contract” means the agreement linking the tourist and the organizer or the
retailer/vendor or both in accordance with the national legislation of the State Party;

“Force majeure” means unusual, extraordinary and unforeseeable circumstances beyond the
control of the other party to the package travel contract, when the consequences of those
circumstances could not have been avoided if all due care had been exercised, or events which
even with all due care could not have been foreseen or forestalled:;

2. For the purposes of this Annex a person travelling for purposes related to his trade, craft,
business or profession (business traveller) is not considered as a tourist.
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3. This Annex does not apply to standalone transport services such as air, rail, road and
maritime services.

Chapter 2

Information obligations

2.1.1. Standard. States Parties shall take the necessary measures to ensure that, before the
conclusion of the package travel contract, the other party to the package travel contract
provides the tourist in any appropriate form with adequate information on:

a)
b)
c)
d)
e)

Travel destination;

Type, quality, main features of accommodation and its location;

Means, characteristics and categories of transport to be used,;

Meal plan

General information on passport and visa requirements and health formalities
required,

Services included in the package;

Total price of the package;

The advance payment to be made at the time of booking and the schedule for paying
the balance; u

Whether a minimum or maximum number of tourists are required for package travel
to take place and the deadline for informing the tourist of cancellation if such number
is not achieved.

2.1.2. Recommended Practice - States Parties should take the necessary measures to ensure
that, before the conclusion of the package travel contract, the other party to the package travel
contract provides the tourist in any appropriate form with additional information on:

a)

b)
c)

The optional conclusion of an insurance policy to cover the cost of cancellation by the
tourist or the cost of assistance, including repatriation, in the event of accident or
illness;

Conditions for transferring the package travel contract;

General terms and conditions applying to the package travel contract.

2.2.1. Standard. States Parties shall take the necessary measures to ensure that the package
travel contract includes the following elements if relevant and applicable to the particular
package:

a)

b)
c)

d)
€)

Identification of the tourist and the other party to the package travel contract
(contracting parties);

Services ordered and included in the package;

Information on the type, quality, location and main features of accommodation
included in the package;

Information on the means, characteristics and categories of transport to be used,;

Travel destination, relevant periods of stay, dates, times and points of departure and
return, itinerary;
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f) Total price of the package, indication of any dues, taxes or fees chargeable for certain
services where such costs are not included in the package, price alteration policy,
payment scheduled and the method of payment;

g) Special requirements which the tourist has communicated to the other party to the
package travel contract when making the booking and which both contracting parties
have accepted.

2.2.2. Recommended Practice - States Parties should take the necessary measures to ensure
that the package travel contract includes the following additional elements:

a) Information on the operating permit for the other party to the package travel contract,
if relevant;

b) Financial security information in case of insolvency of the other party to the package
travel contract;

c) General terms and conditions applying to the package travel contract such as
conditions for modifying the package travel contract, information on cancellation
policy indicating deadlines;

d) Information on available complaint procedures;

e) Contact details of the local representative of the other party to the package travel
contract or local agencies, and where such local representatives do not exist, other
facilities available to contact the other party to the package travel contract;

f) Applicable law of the package travel contract; u

g) Other provisions provided for under mutual agreement.

Chapter 3
Failure of performance or improper performance

3.1. Standard. States Parties shall take the necessary measures to ensure that the other party
to the package travel contract is liable to the tourist for the proper performance of the
obligations under the package travel contract irrespective of whether such obligations are to
be performed by the other party to the package travel contract or by other tourism service
providers without prejudice to the right of the other party to the package travel contract to to
seek recourse against other tourism service providers.

3.2. Standard. Where after departure a significant proportion of the services contracted is not
provided, States Parties shall take the necessary measures to ensure that the other party to the
package travel contract offers suitable alternative arrangements for the continuation of the
package and, where appropriate, compensates the tourist for the difference between the
services contracted and those supplied.

3.3. Standard. If it is impossible to make such arrangements, States Parties shall take the
necessary measures to ensure that the other party to the package travel contract, where
appropriate, provides the tourist, at no extra cost, with equivalent transport back to the place
of departure (repatriation), or to another return-point within the package to which the tourist
has agreed.

3.4. Standard. States Parties shall take the necessary measures to ensure that the other party
to the package travel contract is liable for any loss or damage to the tourist resulting from the
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failure or the improper performance of the package travel contract, unless such failure or
improper performance is neither attributable to a fault of the other party to the package travel
contract nor to any tourism service provider of such other party to the package travel contract,
because:
a) The failure or improper performance of the package travel contract is attributable to
the tourist.
b) Such failure or improper performance is attributable to a third party unconnected with
the services contracted, and is unforeseeable or unavoidable.
¢) Such failure or improper performance is due to a case of force majeure.

3.5. Standard. States Parties shall take the necessary measures to ensure that in the cases
referred to in points 3.4. b) and c) above the other party to the package travel contract gives
prompt assistance to the tourist.

3.6. Standard. States Parties shall take the necessary measures to ensure that the tourist
communicates any failure in the performance of the package travel contract which is
perceived on the spot to the tourism service provider concerned and to the other party to the
package travel contract in writing or any other appropriate form at the earliest opportunity.
States Parties shall take the necessary measures to ensure that this obligation is stated clearly
and explicitly in the package travel contract.

3.7. Recommended Practice - States Parties should take the necessary measures to ensure
that the tourist is liable to the other party to the package travel contract for any loss or damage
caused by his wrongful acts or default as a consequence of non-compliance with the
obligations incumbent upon him under this Convention or under the package travel contract.

3.8. Recommended Practice - In case of damages arising from the non-performance or
improper performance of the services included in the package, States Parties should allow
compensation to be limited in accordance with the international conventions governing such
Services.

3.9. Recommended Practice - In case of damages other than personal injury resulting from
the non-performance or improper performance of the services included in the package, States
Parties should allow compensation to be limited under the package travel contract. Such
limitation shall not be unreasonable.
Chapter 4
Assistance obligation in case of force majeure

4.1. Standard. States Parties shall take the necessary measures to ensure that when after
departure a force majeure event affects the proper performance of the package travel contract,

the other party to the package travel contract provides prompt assistance to the tourist.

4.2. Recommended Practice - States Parties should take the necessary measures to ensure
that the assistance covers — if materially and technically possible:

a) Information and communication facilities;

BcemupHasn Typuctckas opraHusaums (FOHBTO) - CneunanusmpoBaHHoe yupexaeHne OpraHunsaumm O6beanHeHHbIx Haummn

Capitan Haya 42, 28020 Madrid, Spain. Tel.: (34) 91 567 81 00 / Fax: (34) 91 571 37 33 — omt@unwto.org / unwto.org

65


mailto:omt@unwto.org

CE/100/3(d)

66

b) For the duration of the package travel contract, suitable alternative arrangements to the
meal plan that has been agreed in the package travel contract, if a significant
proportion of the agreed meal plan cannot be provided due to the case of force
majeure;

c) For the duration of the package travel contract, suitable alternative arrangements to the
accommodation that has been agreed in the package travel contract, if a significant
proportion of the agreed accommodation cannot be provided due to the case of force
majeure;

d) Equivalent transport back to the point of departure or to another return-point to which
the tourist has agreed, if transport has been agreed in the package travel contract and is
affected by the force majeure situation; u

e) Upon the request of the tourist providing information on alternative reservations and
other or additional services which may be purchased by the tourist if such services had
not been agreed in the package travel contract.

4.3. Recommended Practice - States Parties should take the necessary measures to ensure
that in case of force majeure the other party to the package travel contract cooperates with the
relevant authorities of the tourists’ country of origin and of the host country.

4.4. Recommended Practice - The host country should make immediate contact with the
local representative or local agency of the other party to the package travel contract or where
such local representatives do not exist, directly with the other party to the package travel
contract involved in the force majeure situation in order to provide support to them.

4.5. Recommended Practice - States Parties should take the necessary measures to ensure, in
case of force majeure, that, if the costs of the equivalent transport provided in point 4.2. d)
above exceed the costs of the transport originally agreed in the package travel contract, these
extra costs are equally shared by the tourist and the other party to the package travel contract.

4.6. Recommended Practice - States Parties should promote insurance schemes and
guarantee systems which aim to cover the extra costs resulting from the force majeure
situation.

4.7. Recommended Practice - States Parties should take the necessary measures to ensure
that in case of force majeure neither the tourist nor the other party to the package travel
contact are entitled to claim any compensation for the damage resulting from the failure to
perform or the improper performance of the package travel contract.

4.8. Recommended Practice - In case of force majeure, the organizer should not bear the
cost for continued stay exceeding a limited amount of money and nights per tourist (to be
determined by each State Party).
Chapter 5
Protection in the event of the insolvency of the other party to the package travel contract
5.1. Standard. States Parties shall take the necessary measures to ensure that the other party

to the package travel contract provides at all times sufficient evidence of financial security for
the tourists in the event of insolvency.
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5.2. Standard. States Parties shall take the necessary measures to ensure that in the event of
insolvency of the other party to the package travel contract, the financial security covers the
costs of repatriation, if transport is part of the package travel contract, and also the refund of
money paid over by the tourist to the other party to the package travel contract in accordance
with the package travel contract.

5.3. Recommended Practice - States Parties should share the related information on the
different forms of financial security subscribed by the other party to the package travel
contract with the Secretariat of the World Tourism Organization in order to build-up a
common global database on insolvency protection.
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Annex 11

Accommodation issues

Chapter 1
Onpeoenenus
For the purposes of this Annex, the following definitions shall apply:

“Accommodation service” means the provision of accommodation, typically on a daily or
weekly basis, principally for short stay of tourists provided by different types of
establishments, including but not limited to hotels, motels, pensions, bed and breakfast
services, hostels, commercially marketed private accommodations, etc.

This definition excludes the provision of homes and furnished or unfurnished flats or
apartments for more permanent use, typically on a monthly or annual basis, unless offered for
tourism purposes.

“Accommodation service provider” means the tourism service provider or the natural or legal
person who supplies or facilitates as an intermediary the provision of accommodation
services;

“Contract” means the agreement linking the tourist to the accommodation service provider;

“Force majeure” means unusual, extraordinary and unforeseeable circumstances beyond the
control of the accommodation service provider, that have resulted in the need of assistance on
a large scale, when the consequences of those circumstances could not have been avoided if
all due care had been exercised, or events which even with all due care could not have been
foreseen or forestalled;

Chapter 2
Information obligation

2.1.1. Standard. States Parties shall take the necessary measures to ensure that, before the
conclusion of the contract, the accommodation service provider (defined according to the laws
and regulations of the States Parties) provides the tourist in any appropriate form with
adequate information on:

a) The identity of the accommodation service provider, the geographical address at
which he is established, the telephone number, and the e-mail address, where
available;

b) The main characteristics of the accommodation service;

c) Total price of the services inclusive of taxes;

d) The arrangements for payment and performance of the accommodation service;

e) Cancellation policy;
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2.1.2. Recommended Practice - States Parties should take the necessary measures to ensure
that, before the conclusion of contract, the accommodation service provider provides the
tourist in any appropriate form with additional information on:

a) The email address of the accommodation service provider;

b) Where applicable, the existence and the conditions of deposits or other financial
guarantees to be paid or provided by the consumer at the request of the
accommodation service provider

¢) Where applicable, the complaint handling policy

d) Where applicable, the possibility of having recourse to an out-of-court complaint and
redress mechanism, to which the accommodation service provider is subject, and the
methods for having access to it;

e) The duration of the contract;

f)  Where applicable, the official classification of the accommodation;

g) Upon request, information on any limitation to accessibility for people with reduced
mobility;

2.2.1. Standard. States Parties shall take the necessary measures to ensure that the contract
includes the elements referred to in 2.1.1 of this Chapter and the following additional
elements:

a) The identity of the accommodation service provider and the tourist;
b) Services ordered and included in the contract;

c) Periods of stay, dates, times;

d) General terms and conditions;

2.2.2. Recommended Practice - States Parties should take the necessary measures to ensure
that the contract includes elements referred to in 2.2.1 of this Chapter and the following
additional elements:

a) Check-in and Check-out time;
b) Upon request, ancillary services;
c) Other provisions provided for under mutual agreement;

Chapter 3
Failure of performance or improper performance

3.1. Standard. States Parties shall take the necessary measures to ensure that the
accommodation service provider is liable to the tourist for the proper performance of the
obligations under the contract.

3.2. Standard. Where prior to the arrival of the tourist the accommodation service provider is
aware that it will be unable to fulfil its obligations under the contract, the tourist shall be
informed of this situation without delay and of any right to cancellation without penalty. The
financial consequences of such failure on the contract with the tourist, in particular on
possible compensations, shall be determined by the national contract law of the State Parties
applicable in each case.
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3.3. Recommended Practices - Where at the arrival of the tourist the accommodation service
provider is not able to provide the services contracted, States Parties should take the necessary
measures to ensure that the accommodation service provider provides the tourist, at no extra
cost, with at least equivalent level of accommodation together with the means of transport to
the new accommodation. The financial consequences of such failure on the contract with the
tourist, in particular on possible compensations, should be determined by the national contract
law applicable in each case.

3.4. Recommended Practice - Where a tourist fails to occupy a room for all or part of the
contract period, the hotel should be entitled to claim up to the payment of the price agreed in
the contract. States parties may request that the tourist does not pay for expenses saved as a
result of the failure to occupy the room. The saved expenses can be calculated as a lump sum.

[FOR DISCUSSION: HOTREC proposes this new reworded article as the original wording
creates several issues concerning usual cancellation policies applied by hotels]

3.5. Recommended Practice - States Parties should take the necessary measures to ensure
that a commercial practice shall be regarded as misleading, and therefore prohibited if it
contains false information and is therefore untruthful or in any way, including overall
presentation, deceives or is likely to deceive the average tourist and causes or is likely to
cause him to take a transactional decision that he would not have taken otherwise.

Chapter 4
Assistance obligation in case of force majeure event

4.1. Recommended Practice - States Parties should take the necessary measures to ensure
that in case of force majeure the accommodation service provider cooperates with the relevant
authorities of the tourists’ country of origin and of the host country, providing:

a) Information concerning tourist identity and location;

b) The effect of the force majeure on the provider;

c) Information of how aid might be offered;

d) Information on state of health and well-being, information of how tourists might be
contacted and removed from danger and repatriated.

4.2. Recommended Practice - States Parties should take the necessary measures to ensure
that in case of force majeure, the accommodation service provider displays fair and ethical
behaviour and should not increase the room rates for the sole reason of force majeure event
for the extra nights spent by the tourists, and does not request cancellation fees neither from
the tourists nor from other contracted tourism service providers.

[FOR DISCUSSION: HOTREC proposes to discuss this article as the original wording
creates two issues:
- The wording is too general and might be used to get free cancellation even when the
consumer could perfectly reach the hotel without any problem
- The original wording favours one category of tourism service provider over another,
despite the fact that there is no weak party to protect in B2B relations.]
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HOTREC proposal:

4.2. Recommended Practice - States Parties should take the necessary measures to ensure
that in case of force majeure affecting the vicinity of the hotel, the accommodation service
provider displays fair and ethical behaviour and should not increase the room rates for the
sole reason of force majeure event for the extra nights spent by the tourist and does not
request cancellation fees from the tourists.

4.3. Recommended Practice - The possible consequences of a force majeure event on the

contract with the tourist, in particular on reimbursement or cancellation, should be determined
by the national contract law applicable in each case.
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Mpunoxenue VI. BbigaHHble paspelueHuns
2015)

Ha ucnonb3oBaHue norotuna FOHBTO (man 2014-anpenb

Full/ Associate/

Organization Country Use Affiliate Member
May-December 2014
Fondo Nacional de Turismo FONTUR Colombia Event/other Het
Tourism Agency of the Republic of Moldova Moldova MeponpusTue Ja
Visit Elche Spain Opyrve Ja
Subsecretaria de Turismo Chile MeponpusTve Ja
International Institute for Peace through Tourism (IIPT) | South Africa MeponpusTne [a
Statistical, Economic and Social Research and Training
Centre for Islamic Countries (SESRIC) Turkey Publication/Event Het
Observatorio Turistico del Estado de Guanajuato Mexico Event/Publication Ja
Modul University Vienna Austria Event/Other Ja
LLC "Atlantis Line Sea Cruises" Russia Event/Publication/Other [a
Lufthansa Group Spain/Portugal MeponpusiTue Het
Griffith University Australia Publication [a
The University of Queensland Australia Publication Ja
NC "Uzbektourism" Uzbekistan Event/Publication Ja
Griffith University Australia Website Ja
Website Alive Publication [a
The National Council of Tourism and Antiquities United Arab Emirates
Intrinsic Communications Ltd Kanaga Publication Het
Ecotourism Australia Australia Event/Publication Het
Aenor Spain MeponpusiTe [a
Conde Nast Traveller Luxury Travel Fair Russia Event/Publication/Other Ja
Ministry of Tourism and Culture Republic of Seychelles Event/Publication Ja
CoeauHeHHoe
Thomas Cooper KoponescTBo Publication fa
APSARA National Authority Cambodia Publication/Event Ja
SENATUR Paraguay Meponpusitue Ja
UNITAR Publication Het
Singerman & Makén Argentina Publication [a
Responsible Tourism Institute Spain MeponpusTie Ja
Henan Provincial Tourism Administration Kutait MeponpusTe Hert
CoepaunHeHHble WTaTbl Online course on economic
Tadayuki Hara, PhD AMepukm impact of tourism and TSA Hert
AVIAREPS AG UAE Publication Ja
Belotur - Empresa Municipal de Turismo de Belo
Horizonte Brazil Publication [Ja
Deutsche Welle Germany Event/Publication Het
Nebrija Business University Spain Publication Ja
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Full/ Associate/

Organization Country Use Affiliate Member

January-April 2015

INRouTe Puerto Rico MeponpusTie Hert

City of Athens Greece MeponpusiTue Het

INSTITUTO TECNOLOGICO HOTELERO Spain MeponpusiTue Het

Province of Salerno Italy MeponpusTie Hert

Value Retail Management Spain, S.L Spain MeponpusiTue Affiliate Member
Leeds Beckett University UK Meponpustve Het

KOTFA Co.,Ltd. Korea Meponpusitue Het

ITB Berlin/ Messe Berlin Germany MeponpusiTne Affliate Member
CERS - Consorzio Europeo Rievocazioni Storiche Italy MeponpusiTue Het

APSARA National Authority Camboya Publication Affliate Member
United Airports of Georgia Georgia Event/Publication Affliate Member
Ministry of Tourism and Sports of Belarus Belarus MeponpusiTue Full

Republic of Trinidad and
Asociacién de Estado del Caribe Tobago Event/Publication Full

Barbados, Carribean

Caribbean Tourism Organization Islands MeponpusTne Affliate Member
Hungarian Tourism Office Hungary MeponpusTve Affliate Member
IGLTA USA MeponpusTie Affliate Member
Ministry of Tourism Argentina Meponpusitue Full
IBERIA Spain MeponpusiTe Affiliate member
Tourism Agency of the Republic of Moldova Pecnybnuka Mongosa Meponpusitue Full
INGUAT Guatemala Publication Full
Ministerio de Turismo de Ecuador Ecuador MeponpusTve Full
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